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The GEO. W. CHILDS 5c. Cigar is beyond dispute the most 
marvelous success of the age 


Just look at the way the sales have grown: 
Geo. W. Childs cigars sold in 1894 
Geo. W. Childs cigars sold in 1895 
Geo. W. Childs cigars sold in 1896 
Geo. W. Childs cigars sold in 1897 . 
. Geo. W. Childs cigars sold in 1898 39,152,000 


GEO. W.-CHILDS cigars sold in 1899 56,167.000 


For the last two months the sales have been at the rate of 7§,000,000 a year. 
We hope to so increase our facilities that for the year 1900 we can make our sales a full 


ONE HUNDRED MILLION CIGARS. 


It has never been a question as to how many GEO. W. CHILDS 5c. cigars could be sold. 
but how many we could manyfacture, for we can always sell more than we can make. 


It is a GENEROUSLY GOOD record that no other cigar can equal. The 
quality of the cigar is the secret of its success. _ 


METROPOLITAN TOBACCO CO., HARBURGER, HOMAN & CO., 
DISTRIBUTORS. MANUFACTURERS. 
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BUSTILLO BROS. & DIAZ, 


Finest Quality and Workmanship. 


Factory: TAMPA, FLA. 


Office: 66 MURRAY STREET, 


Corner West Broadway, 


NEW YORK. 
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Havana Commercial 
Company, 


NEW YORK OFFICE: HAVANA OFFICE: 
135 Broadway. 102 Galiano. 


CIGAR FACTORIES: 


Manuel Garcia Alonso, La Meridiana, La Flor de Cuba, A de Villar y Villar, 
La Comercial, La Carolina, La Africana, La Vencedora, La Rosa 
Aromatica, La Flor de Ynclan, La Flor de Murias, La 
Antiguedad, La Reserva. 


CIGARETTE FACTORIES: 


El Siboney, ‘Pedro [lurias, Crema de Cuba, La Vencedora. 
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Cable Address: ‘‘ Havanacom,’’ New York. ** Haco,’’ Havana. 
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Ruy Lopez Ca., 


Manufacturers of 


Vuelta Abajo 
Habana Cigars 


Exclusively. 
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20 Fulton St., Cor. Front, 
New York. 
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“ALWAYS AS FINE AS TOBACCO GROWS.” 
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B. SHARP, 
HIGH-GRADE 


Cigars, 


10 COMFORT ST., 
Goldton, Cal. 


EXACT SIZE, 1 1-8 X 1 1-2 INCHES. 











1000 


YOUR NAME ON 


GUMMED FREE 


LABELS 


With a Year's Subscription to 


The CigarStoreMagazine’l. 





JUST 
HOW 
THEY 
LOOK 


Y. D.. WAKE, 


DEALER IN 


1000 PURCHASE ST., 
Priceville, Ok. 





FINE CIGARS 


The Only Magazine Issued Solely 
in the Interests of the Retailer 
and His Customers. 


Thousands of the most successful retailers 
the country over are already subscribers, 
because the magazine is instructive and val- 
uabletothem. Those who are not subscrib- 








Showing the exact size of Gummed Labels, 
1000 of which are given with each subscription 
at $1.00 per year. 

These little business-pushers can be used in 
a thousand ways—stick ’em on boxes of cigars, 
cigarettes, matches, packages of 


ers we ask to examine the magazine and note 
what the trade says of it. 


We solicit the subscription of every 
intelligent cigarman in the land. 





tobacco, etc., keeping your name 
before the smoking public, adver- 
tising your store and increasing 
your regular trade. We use only 
the best gummed paper, so they 
will not stick together, break or 
curl. They are plainer, handier, 
cleaner and more showy than a 





A. PUSHER’S 
CIGAR STORE 


EVERYTHING A 
SMOKER WANTS. 


Smokeupolis, - - P. Q. 


May we not have yours? 
Read What Others Say. 


“The best publication in the trade,” 
L. W. COON, NEW YORK, 

“My customers find it interesting 
and prefer it to any other trade 
paper,” M. GROSSMAN, NEW YORK. 
“It is always full of valuable and ¢ 








rubber stamp and may be used in 
many places at the same time; are also used as 
price-marks, and on paper and envelopes, etc. 
We make ONE SIZE ONLY, as shown, and only 
in assorted colors. No variation in size or color 
is possible. Labels forwarded by prepaid mail 
in a handsome box in about 10 days. 


Quantity and Quality at Lowest Prices. 
A Year's 1.000 Gummed Labels, $1.00 
tion to The 3,000 ““ ‘2.00 
Cigar Store ¢ 999 3.00 


vith 10,000 4.00 


SEND CASH WITH ORDER. STAMPS ACCEPTED. 

The less reading a label contains the better 
it will look. Write plainly, giving full address 
and order to-day. 


THE CIGAR STORE 
MAGAZINE CO., 


TIMES BUILDING, NEW YORK. 


WE REFER TO ALL COMMERCIAL AGENCIES, AND BANKS AND EXPRESS COM- 
PANIES IN NEW YORK. 
SEND POSTAL FOR SAMPLE LABELS—THEY’RE FREE, 


44 4é 


4é 4é 


timely suggestions and I prize it 
very highly,” C. M. HARDEN, LYNN, MASS. 
“Tt should be in every retailer's hands,” ED. KOL- 
MAN, CHICAGO, ILL. 
“I highly recommend it to the retailers,” L. ROS- 
ENBAUM, NEW YORK. 
“We got stuck on it and consider 


MN I. HUSTLE, 
CIGARS 


AND 


TOBACCO, 
Blissville, Me. 


“The bestinvestment / ever made,” 
LOUIS SMIES, CRIPPLE CREEK,COL. 
“No cigar store com- 
plete without it, 
tdeas enough in 
a copy to lasta 
month,” D. PROW- 
LER, NEW YORK. 


And hundreds of oth- 
ers from all classes of 


cigarmen. 


it a bargain,” 
H.C. WILD & 
CO., KANSAS 
CITY, MO, 
“Your valua- 
ble suggestions 
on window 
dressing doub- 
led our sales 
last week,” 
PETERSON 
BROS., BUF- 
FALO, N. Y. 


ANDY SMART’S 


Smoke Shop, 


17 Prosperity Ave., 


DOLLARSTOWN, U. S. 
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GN MARKE 


(The line above is the style and size of letters in the set.) 


With a Year's Subscription to the Magazine, $1.25, Prepaid. 
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The exact size is 3x8xlj inches. Weight nearly 10 oz. 


THE SIGN MARKER is practical in every way, and being made of the best material will 
last a lifetime. The above engraving shows the set of FIFTY 4-inch rubber type (capital letters, figures, 
ornaments, etc.) packed in a strong box with self-inking pad, and ready for use. 


IT IS INDISPENSABLE 


to merchants in all lines of business and can be used in hundreds of ways in making Signs, Show 
Cards, Price Tickets, Bulletins, Marking Boxes, Printing on any flat surface, etc., saving tame and 
money, and paying for itself almost every 

time it is used. Sets selling at $3.00 and up- —— — — — — — — — — 
wards will 4 no be tad work, while this at ! 

costs practically nothing, being sent_prepai i . Y 

with a year's subscription to THE CIGAR & 2 5-34 

STORE MAGAZINE at $1.25. This unheard of ~~, 

offer is made simply to increase the circulation ] ; 6 

of the magazine, which will be found interesting 6 99 

and of great value to every man _ who makes, A O oO D 3 
handles or smokes cigars, THE. SIGN MARKER } | 
is not sold nor sent C.O.D:;—it is FRE@, and 

there is but one way to get it, and that is to ¢ 

subscribe to THE CIGAR STORE MAGAZINE / 10 .. | G A R 

for oue year at $1.25, and one will be sent pre- e 

paid upon receipt of subscription. Guaranteed pu sg <gee <ge ge e ge ege e ee 
exactly as represented in every particular or 


money refunded without question. You run The above neat sign was printed with one of our Sign Markers in less 


than 3 minutes. and then photo-engraved. It shows the work about I-3 


e no risk ! actual size. The many artistic and catchy combinations are un- 
Please limited, and the work cannot be excelled by a sign writer or printer. 
send us Pos- 
tal or Express Order, New York Draft or 2c. stamps in registered 
) letter for $:.25 and your subscription for «ne year will be entered 


and a sign marker sent you promptly . Make loca! checks for $1.3 
—they cost us roc. for collection. Stamps or money in unregistered 
letters, at sender’s risk. ‘This offer is open to old subscribers as 
é v well as new-—send in your orderand have your subscription ex- 


tended one year. 
Every man can realize the great walue of this offer, and 
should take advantage of it at once. Don't delay—send your order to-day—NOW IS THE TIME. 


The Cigar Store Magazine Co., 


TIMES BUILDING, NEW YORK. 


AGENTS WANTED. = “° “Sxpress Companies in New York City. 
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fi Henry Clay »»* Bock & Co. 


— LIMITED — 
Che Havana Cigar and Cobacco Factories, Limited, Havana, Cuba. 


PAID UP CAPITAL, $7,000.000 GOLD. 


CIGAR FACTORIES: 


Henry Clay, Bock & Co., La Inti- 
midad, La Espanola, La Corona, 
Estella, La Rosa de Santiago, 


CIGARETTE FACTORIES: 
Henry Clay, Bock & Co., La Espano- 
- la, La Legitimidad, La Honradez, 

La Corona, La Hidalquia, 


La Flor de Naves. El Comercio. 
Annual Output... .Over 85 000,000 Vigars. Annual Output... . 1,200,000,000 Cigarettes. 


ADDRESS ALL COMMUNICATIONS TO 


FERDINAND HIRSCH, 32 Broadway, NEW YORK. 


Cable Address: ‘‘CLAYBOCK.’’ New York. 
Sole Representative for the United States and Canada. 





HAVANA OFFICE: 
94 O'Reilly. 
FFFIFFFSSSTSSSFFIFFTFS FIFFFIFIFIFIFIGS 


CELESTINO PALACIO & COMPANY 


LONDON OFFICE: 
Dashwood House, 9 New Broad St. 














“KEY WEST HAVANA CIGARS. 


Please mention ‘Tae Cican Srore Macaztne to advertisers. 
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THE ONLY MONTHLY MAGAZINE ISSUED SOLELY IN THE 
INTERESTS OF THE RETAILER AND HIS CUSTOMERS. 


NEW YORK, DECEMBER, 1900. 








WINDOW DRESSING AND 
<Q STORE ADVERTISING. 





— good method or arrange- 
ee] ment that will enhance the 
attractiveness of the show 
window should now be con- 
sidered and brought into 
play in preparing the Christ- 
mas or Holiday display, 
which will be needed almost 
before we know it, and it is 
therefore the wisest plan to 
have all plans and schemes 
fully arranged and in proper shape be- 
forehand, in order to be in a position to 
devote ample time to customers’ wants. 
Z 

Every cigarman knows that the 
Holiday trade is the largest and most 
profitable of any other similar period 
of the entire year, and all have of 
course made up their minds to secure 
the largest possible share for them- 
selves. With that end in view, make 
the necessary preparations now to 
have vour store the brightest and most 
attractive in your neighborhood, and 
give special care and attention to the 
window display—the magnet that at- 
tracts the transient trade. 

ad 

A brilliantly illuminated and tastily 

arranged show window, decorated in a 

















bright red and dark green, with sprays 
of holly here and there—displaying the 
usual goods for which there is a de- 
inand at this season of the year—with 
a good bulletin or:show card, will be 
worth many times over the time it 
takes to dress it. Display as fair a line 
of goods as possible without “crowd- 
ing,” so displayed that they do not 
overlap or cover each other. Have the 
bright red decorations predominate, in 
an effective manner, using crépe paper 
or stich material as may be appropri- 
ate. The holly may also be used to 
good advantage as a frame for the 


show card. 
td 


‘ Temptation or a good bait must be 
.offered first to the transient trade be- 


-fore a sale can be made, and see to it 


that the temptation is a choice display 
of goods with a small and appropriate 
price ticket on the majority if not all 
of them. It is well to keep in mind the 
fact that the women folks purchase 
innumerable gifts during the next few 
short weeks, and price tickets will help 
to hold their interest, as the average 
woman prefers to know the approxi- 
mate cost of an article before going 
into a cigar store to purchase. Some 
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of the goods displayed in the window 
may have larger price tickets on them 
than others, with some appropriate 
wording to suggest or designate de- 
sirable uses, etc. On an attractive 
smokers’ cabinet or pipe rack may be 
displayed “For His Den,” or “Tuts 
Witt Surr Him,” with price, while 
on a handsome pipe may appear “HE 
PrEFERS A Pipe,” or on a box of ci- 
gars “His Favorite Branp,” and so 
forth. 
© 

A show card for the window or 
store might read as below—see that 
the card and lettering is both neat and 


Complete Assortment 
of 
Choice Goods 
for the 


HOLIDAYS 


at Reasonable Prices. 


The following, being somewhat 
shorter, may prove more appropriate 
and effective, as it can be read at a 
glance: 


HOLIDAY GIFTS 
at 
PRICES TO SUIT. 


J. Edward Cowles, manager of the 
cigar department of Austin, Nichols & 
Co., New York, recently arranged an 
elaborate and unique window display 
in the interests of the Havana-Ameri- 
can Cigar Co., advertising Honey Tips 
5c. cigar, at Kinsman’s drug store, 8th 
Ave. and 125th St., New York. The 
corner window was tastefully decor- 
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ated in dark green, while a shower of 
smilax was suspended from the ceiling 
—in which orchid blossoms were pro- 
fusely entwined—making a bower of 
blossoms, through which could be seen 
a handsome young woman who was 
engaged in selling the cigars seen on 
all sides. A souvenir puzzle called 
“Bees in the Hive” was given with 
each 25c. worth. The display pro- 
duced a very fetching and pretty ef- 
fect, and attracted much attention and 
favorable comment, being in keeping 
with similar displays Mr. Cowles orig- 
inated and used from time to time for 
their Sweet Violet brand of cigars. 
R 


Here is another general announce- 
ment for the show window that is ap- 
propriate for any brand the cigarman 
may wish to push—or it can be 
changed around and worked in to ad- 
vantage with his own ideds and de- 


WE HAVE 
THAT CIGAR 
YOU HAVE 
BEEN LOOKING 
FOR SO LONG. 
COME IN 

AND 

TAKE IT AWAY. 


A Buffalo (N. Y.) cigarman had 
the following announcement in _ his 
store recently: 


KEOUGH KURE 


Will Cure 
That Bad 
Taste 
For 5 cents. 
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While another Buffalonian truth- 
fully relieves his mind as follows: 


: We Have the Best 
Value in a Cigar 
For 5 cents 
in the City. 
WE NEVER LIE. 


20I 


und mine vife vakes up und scolds me; 
den der baby gries, und I haf ter vawk 
him up and down; den bime by ven I 
shust ged to sleeb it is dime to get oop 
again. When you ged oop you strutch 
yourself and strutch a goople of dimes 
und you are oop. I haf to dress mine- 
sef and light der fire und put on der 
griddle, scrap some vid my wife al- 
ready, and den maybe I gets some 
breakfast. You blay around all day 
und haf blendy fun. I haf to vork hard 
all day trying to collect cigar bills und 


A HANDSOME WINDOW DISPLAY 


On the reverse side of the business 
card of an Evansville (Ind.) cigarman 
is the following monologue, with the 
explanation that it was delivered by a 
German cigar dealer to his dog: 

“Mine dog, you haf a schnap. You 
was only a dog und I’m a man, but I 
vish I vas you. Effery vay you haf 
der best of.id. Ven you vant to go mit 
der bed in, you shust durns round t’ree 
dimes und lay down. Ven I go mit der 
bed in I haf ter lock der blace und vind 
up der glock und undress mineself, 


have troubles blendy. Ven you die you 
shust lie still. Ven I die I haf to go to 
hell vet.” 

R 


Jones—The policeman came in 
while Murphy was trying to beat his 
wife last night. 

Smith—Did they take him to the 
station-house ? 

Jones—No; to the hospital. 

hd 


Another idea or suggestion that can 
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be used by almost any cigarman by 
substituting the name and price of one 
of his own brands, may read some- 
thing as follows: 


JIM DANDY 
Is Worth 
All it costs 
8c. Each 
7 for a Half. 


One of the most original cigarmen 
in the country is Seymour Rice, who 
owns and conducts a modern cigar 
store at 1013 Walnut St., Kansas City, 
Mo., which is known as Rice’s Smoke 
House, to which name we believe Mr. 
Rice is entitled through priority of 
use. 

The half-tone engraving repro- 
duced herein was made from a photo- 
graph of Mr. Rice’s store, and shows 
the genial cigarman in the foreground 
at the right, while in the background 
is seen Night Clerk Geo. H. Dixon. 
Louis, “the chambermaid,” is seen on 
guard at “Hello 3174,” at the entrance 
to the smoking room in the rear of the 
store. 

Mr. Rice terms his place a “Josh” 
store. The street sign above the front 
door is “I DARE YOU TO COME IN.” 
Over the door to the smoking room 
appears the sign “Enyoy YourRSELP,” 
while the mail box is labeled, “Matt 
FOR MALES—FROM MALES AND FE- 
MALES.” The announcement over the 
clock is, ““YES; THIS CLOCK IS RIGHT,” 
which anticipates the usual query. 
Over the cash register appears the an- 
nouncement, “No CREDIT; WHEN YOU 
AIN’T GOT NO MONEY—YOU NEEDN'T 
COME AROUND.” 

The entire store is handsomely fur- 
nished and decorated, while the back 
room is fitted up as an Oriental smok- 
ing room ; the walls and ceilings being 
covered with colored matting, with 
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Oriental lamps suspended ftom the 
ceiling and handsome cushioned set- 
tees are built around the sides of the 
room. Tables and chairs are also pro- 
vided, and the boys may play cards 
“for cigars only”—no gambling game 
permitted. A visit to Mr. Rice’s 
Smoke House is always remembered, 
and as one leaves the store this parting 
shot appears over the door, “CoME IN 
AGAIN—I NEED THE MONEY.” 
oo 

Mr. Rice has originatea some very 
clever ideas in window displays, and 
has been running for some time what 
he calls “Kidding” windows, which he 
believes take better and prove more 
effective than regular displays. The 
following ideas and signs have been 
carried out in his windows from time 
to time: 


SHOVELING 
These Out 
For 5 Cents. 
Take ‘Your 


The window also contained, in addi- 
tion to the regular cigar display, a pick 
and shovel. 


a 
Another idea was as follows: 


This for 


A bass drum appeared at the back 
of the window with the cigar display 
on either side. 


Reliable retailers read THE CIGAR 
StorE MAGAZINE; it’s $1 a year. 
* 
Another one read: 





THE CIGAR STORE MAGAZINE 


A DEAD ONE 
Cheer Up 
Life’s Worth Living 
When You Can 
Smoke One of These 
For 5 cents. 
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in the usual song of praise about “the 
boy.” 

“He calls his chums ‘William’ and 
‘Henry,’ instead of ‘Bill’ and ‘Hank.’ 
Wouldn’t that jar you?” 

* 


Another idea, which was mentioned 
in our June issue, consisted of a burn- 
ing candle on a pile of cigar boxes, the 
bottom of the window being littered 
with stumps of cigars and burnt 
matches, and the center occupied by 
the following announcement: 





INTERIOR VIEW OF RICE’S SMOKE HOUSE 


This window was draped entirely in 
black, while in the center of the win- 
dow was placed a skeleton’s head, with 
a cigar stuck in his mouth, on a small 
table—the cigar display filling the bal- 
ance of the window. 

- 


“They are just ruining that boy of 
mine at the kindergarten,” said the 
worried father. 

“What is the matter?” asked the 
friend, glad to hear one jarring note 


‘*Such a Business ”’ 
We Gave Away 
4114471199 
Lights Last Week 

Come in 
And Get One. 
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This window display caused a lot 
of rubbering, as Mr. Rice tells it. 
. 


Easter week a pile of dirt occupied 
Mr. Rice’s. window, in the center of 
which was sunk a large pan of water, 
so as to represent a small pond. A 
picket fence was made of cigars stuck 
into the dirt; by the side of the pond 
was an enormous egg, and a very 
small duck—the latter being allowed 
to roam at will, the following an- 
nouncement being prominently dis- 
played in the center of the window: 


‘*] DON’T 
BELIEVE 


The sides and the rear of the win- 
dow was occupied by an effective dis- 
play of cigars. 


During the annual dog show at 
Kansas City, the leading attraction in 
Mr. Rice’s window consisted of sau- 
sages decorated with ribbons, dog col- 
lars, chains, harness, etc., with the 


THE DOG SHOW. 
What Happens 
To the Dogs 
That Don’t 
Win Prizes. 


" 
Another week a baby carriage occu- 
pied the center of the window, with 
the following bulletin: 


THE CIGAR STORE MAGAZINE 


The First 

' HORSELESS 3 

CARRIAGE. : 

Just as Popular ; 
As Ever. 


Christmas week the window display 
of the Smoke House consisted of taste- 
fully arranged pieces of gas pipe, 
sewer, pipe, lead pipe, stove pipe, and 
all other kinds of pipe obtainable, 
excepting tobacco pipes, with this an- 
nouncement : 


A Line of 
PIPES 


For 


This display drew a crowd, and at- 
tracted considerable attention, and 
was the means of an enormous week’s 
business. 

- 

Mr. Rice says: “T don’t think it nec- 
essary to put cigars or pipes in my 
window every week. My idea is sim- 
ply to have people stop and look at 
the windows, and then they will surely 
notice the store. I have had many 
such window displays, and am still 
keeping it up, being more than satis- 
fied with the one results obtained.” 


We shall be pleased to hear from 
other of our subscribers and readers 
throughout the country, which will be 
published as space permits—being sat- 
isfied that such an exchange of ideas 
through our columns can but redound 
to the best interests of all. 
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$100 Revenue Tax Discussion. 


OULD an Internal Revenue Tax 
of $100 per annum, more or less, 
for every dealer in cigars, to- 

baccos, cigarettes, etc., be of benefit to 
the trade in general? 

The above question has been an- 
swered in innumerable ways by the 
leading dealers and cigarmen through- 
eut the country, and the opinion of the 
majority seems to be that it would be 
an excellent idea. 

We should like a brief answer to the 
query from those who have not already 
considered it, and request them to 
kindly let us hear from them soon. 

. 

“A $25 tax would do away with 
much cigar store competition, but 
would not prevent outsiders from 
handling cigars.” 

Sulzer Bros., 1704 Park Ave., N. Y. 
” 


“Would be unjust to the poor ele- 
ment who just manage to make a liv- 


ing. 
C. L. Feinberg, 34 B’way, Brooklyn, 
N. Y. 


“T would be satisfied to pay this tax ; 
the little places that spoil trade would 
be done away with.” 

A. H. Sprung, 2702 3d Ave., N. Y. 
R 


“The placing of a tax of $100 for 
retailing cigars, etc., would be wel- 
comed by any dealer with brains, as it 
would protect them and drive out the 
small fry that merely handle the above 
for ‘accommodation’ sake. By all 
means, let us have it.” 

Wm. FE. Martin, New Britain, Conn. 
¥ 

“Yes; it would knock out sales of 
cigars in candy stores, barber shops, 
etc., and therefore benefit regular cigar 
stores,” 

J. Ulmer, 498 oth Ave., N. Y. 

. 


“Yes; saloons, grocery stores, drug- 


gists and others would not pay tax and 
it would keep regular cigar stores.” 
J. Levy, 175 E. 84th St., N. Y. 
* 


“A good deal of money for some 
stores to pay, but it would be bene- 
ficial.” 

A. Neuberger, 481 oth Ave., N. Y 

‘ x 


“Would probably be good for reg- 
ular cigar stores.” 

Stratton & Cox, 2 Court St., Brook- 
lyn, N. Y. 
© 

“Yes ; it would be good and do away 
with much of the smallness now so 
prevalent in the trade; $25 would be 
enough to help business.” 

A. Nestler, 71 Barclay St., N. Y. 

. 

“T am in favor of a tax from $10 to 
$15 per year, like I paid in the 80’s 
but $100 is too much entirely; many 
legitimate dealers could not afford to 
pay it.” 

John Soetje, Cincinnati, Ohio. 

* 

“No; the additional expense of near- 
ly $2 a week would not be returned, 
and the tax would not prevent saloons 
from keeping cigars; would rather 
force them to make a bigger profit on 
sales.” 

G. W. Knapp, 724 Tremont Ave., 
New York. 
- 

“T am opposed to any sort of tax— 
profits are too small as it is. It would 
not do away with ‘cheap John’ stores 
and would hurt many small places that 
manage to make a bare living.” 

R. E. Strohfeldt, 1351 Main St., Cin- 


cinnati, Ohio. 


Every cigarman who believes in ad- 
vancing his own interests should sub- 
scribe to THE Crcar Store Maca- 
ZINE; $1 a year—t,000 Stickers FREE. 





THE CIGAR STORE MAGAZINE 


Uirak= 


CIGAR STORE 


MAGAZINE 


THE ONLY MONTHLY MAGAZINE ISSUED 
SOLELY IN THE INTERESTS OF THE 
RETAILER AND HIS CUSTOMERS 

BY 
THE CIGAR STORE MAGAZINE Co., 


TimES BUILDING, 41 PARK Row. 
TELEPHONE, 3TOT CORTLANDT, 


New Yor« City. 


Issued the first of every month, $1.00 a year, 
payable in advance. Subscriptions’ may begin at 
an time. 

Reurreances should be pate & y N. Y. Draft, 

ress Order, or P. O. , payable to 
Tus Cicar Store oven Co. or stamps 
should be sent by Registered Letter. We can- 
not = . msible for loss if sent any other way. 
change of address is-desired, both the 

old and new address must be given. 

CorRESPONDENCE on all subjects of interest to 
the trade is solicited. 

All manuscript should be accompanied by stamps 
tor return—otherwise we will not be responeitte 
for same. 

Apvertisinc rates furnished wu 

Enterzp at the New York Post 
class mail matter. 


NEW YORK, DECEMBER, 


application. 
ffice as second- 





1900. 


Now is the time to prepare for A 
Merry Christmas. 
® 
Give proper time and attention to 
your window, and the making of your 
store neat, clean and attractive, and 
vour holiday trade will meet your 
fondest expectations. 
~ 


This issue of THe CiGAaR STORE 
MaGaAZINE is enlarged in size, and will 
be found to contain many pages more 
of interesting reading. 

© 

Volume six will begin with the new 
century, and throughout the year the 
Magazine will be further enlarged and 
improved, and made even more valu- 
able to its readers—eclipsing all previ- 
‘ous records. A 


A union cigarmaker recently re- 


marked that “$10 a week is all the 

average cigarmaker is worth.” For 

this “break” the union fined him $25 
x 

The Cigarmakers’ International 
Union has issued a circular in which it 
asks the followmg interesting ques- 
tion: “Will there ever be an end to 
strikes?” 

We hardly think so—not so long as 
there are cigarmakers and walking 
delegates to misdirect them. 

o 

We have received several communi- 
cations from subscribers saying they 
had subscribed to the Magazine but 
recently and would like one of our 
Sign Markers, but could not use two 
copies of the Magazine. 

- 

This is evidently a misunderstand- 
ing of the matter. A year’s subscrip- 
tion with the Sign Marker ($1.25) 
would extend a subscriber’s present 
subscription one year, and one copy of 
the Magazine would be sent to them 
for two years. 

ny 

Why cut prices and throw away 
your legitimate profits? The smoking 
public will buy just as much and you'll 
have more money at the end of the 
year. Try it, and you will find other 
dealers will do the same. 

» 

Should you receive a copy of THE 
CiGAR STORE MAGAZINE, it is sent you 
at the request of one of your friends, 
who is already a subscriber, with the 
hope that you will also recognize its 
value and become one. 

4 

We desire to notify the New York 
trade that Joseph Solomon is no 
longer connected with THE CIGAR 
StorE MacGazine—the arrangement 
having been severed by us some weeks 
ago. 

sd 

We register cigar labels for $1, and 
charge 25c. for searching a title. A 
remittance of $1 is to accompany all 
entries, and in case the titie has been 
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previously registered, 75c. will be re+ 
turned with the rejection. 

Remember that we have access to 
the largest and most complete list of 
registered cigar titles in the country, 
and guarantee efficient service in every 
particular. 

~ 


Some of your brother retailers 
would undoubtedly be interested in 
THE CiGAR SToRE MaGaAzinE, and if 
you will send us their names and ad- 
dresses we shall be glad to mail them 
a specimen copy, and will appreciate 
it if you will kindly advise them of 
your action. 

» 


The circulation of THE CIGAR 
StorE MaGAZINE is increasing rapidly 
and steadily, owing to the liberal and 
unheard of value we are giving our 
subscribers. We hope our readers 
have noted the many improvements in 
the Magazine from time to time, 
which have more than kept pace with 
the circulation—the more subscribers 
we have, the better Magazine can we 
give them. 

» 


Provided every subscriber would 
speak a good word for the Magazine 
and send us at least one new subscrip- 
tion, we could give you all a magazine 
double the present size and quality, 
and still further improved in other 
ways. 


* 

J. B. Schwenck, one of the hustling 
representatives of THE CIGAR STORE 
MAGAZINE, is now making a trip 
through New England in our inter- 
ests, and is doing a land-office busi- 
ness. Yankees always appreciate a 
good thing, for the Magazine and Sign 
Marker is practically $4 for $1, and a 
great bargain. 

" 


The following extract appears in a 
letter received recently from Reading, 
Pa., which gives a fair idea of what 
the trade thinks of our efforts: 

“Tt may not be amiss to state that in 
my humble opinion and judgment 


THE CiGaR Store MAGAZINE com- 
pares very favorably with the best 
class publications extant. It is a very 
lively youngster, and its advent marks 
a new and novel departure in the 
newspaper field. I have hopes that it 
will contract a long lease of life and 
that its clientage or constituency will 
increase from day to day. Yours, 
truly, W. E. Krum.” 


Queries Answered Department. 
UERIES are answered in this col- 
umn for our readers, whether 
they are subscribers or not, en- 
tirely free of all charge. Everyone is 
requested to make liberal use of this 
privilege, and answers will be sent by 
mail, provided a stamp or postal card 
is enclosed. Tell us what you wish to 
know? 

M. J. D—yYour query was an- 
swered in this department of the Sep- 
tember issue, a copy of which has been 
mailed you. 

J. Z—The usual retail price of Nes- 
tor’s is 40c., although some stores 
shade this a trifle. 

A. L.—The address of Harburger, 
Homan & Co., manufacturers of Geo. 
W. Childs cigars, is 80th St. & Ave. A, 
New York. 

H. M. T.—We are unable to quote 
you the price on the cigars mentioned, 
and would suggest that you corre- 
spond direct with the advertisers, as 
per address given in their advertise- 
ment on another page. 

A. S.—We are pleased to advise you 
that factory No. 405, 3d District of 
New York, is owned and operated by 
Mayer Bloom, 36 Delancey St., New 
York. 

S. G.—1,000 additional gummed 
labels will be made and forwarded to 
you promptly, to make good the pre- 
vious lot which went astray. This is 
the second lot only lost in the mails in 
two years. 

G. H. P.—The information you de- 
sire will be in hand shortly and for- 
warded to you per an early mail. 

W. E. M.—Replying to your query 
we beg to advise you that Ghio & Re- 
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vire, 309-311 E. 37th St., New York, 
are the proprietor: +f cigar factory 
167, 3d District of New York. 


What Others Say. 
New York, N. Y. 
THE CiGaR STORE MAGAZINE: 

Your Magazine is indeed a bright 

and newsy publication. 
Respectfully yours, 
E. W. Dunn, with AcKeR, MERRALL 

& Conpir. 

x, 
BRANDON, VT. 
THE CiGAaR StorE MAGAZINE: 

The Sign Marker arrived safely— 
my opinion is, it will prove one of the 
most useful articles in my store. Am 
much pleased with it. The Magazine 
is certainly of much benefit. 

Very respectfully yours. 
E. E. GosHer. 


- 
GUNNISON, COLO. 
THe CiGar StoRE MAGAZINE: 
Enclosed please find $1.25 for re- 
newal of my subscription to your valu- 
able Magazine, and the Sign Marker. 
Your Magasine is all you claim for it. 
Wishing you further success, I re- 
main, 
Yours truly, 
L. WEINBERGER. 


a 
Fort Scott, Kansas. 
THe CiGar SToRE MAGAZINE: 
Enclosed I hand you $1 for a year’s 
subscription and 1,000 labels. I con- 
sider your Magazine first class, and 
one every retailer should have. Wish- 
ing you the best of success, I remain, 
Yours very truly, 
J. R. Kearns. 


PorTLAND, ME. 
Tue Cicar StorE MAGAZINE: 
Received sign marker. /t is a very 
neat, convenient article, and. I am 
much pleased with the way it works. 
Your Mag. is all right. 
Yours truly, 
M. W. Orne. 
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He Didn’t Bet. 


A GAME of billiards was attracting 

considerable interest in a West- 

ern hotel. Grouped about were 

a number of spectators watching the 
progress of the game. 

“I'll bet you a five-spot that Jenks 
wins,” remarked an old-timer to a new 
comer. 

“No, I think not,” was the answer. 

“ll bet you twenty to five that the 
game is his.” 

“No, I think not,” repeated the new 
comer, dissenting. 

“T’'ll bet you fifty to one, then,” was 
the emphatic retort. “Will you take 
that ?” 

“Very sorry,” replied the stranger, 
“but I never bet.” 

“Perhaps you've signed the pledge, 
given up smoking and are never going 
to enjoy yourself in any other form?” 
suggested the old-timer, with a grunt. 

“Oh, no,” was the answer. “I have 
simply sworn off betting. A month 
ago I bet a tenner that I could get a 
billiard ball into my mouth.” 

“Lost your bet, of course; any fool” 
would.” 

“Oh, no. I won the bet, but it cost 
me more than I won to have my front 
teeth extracted to get the ball out. 
Since then I have given up betting.” 


A Great Holiday Trade 


Will be enjoyed by the cigarmen who - 
have one of our sign markers with 
which to advertise their business and 
attract attention to their store and 


window. Get ready for the Holidays 
—send us $1.25 for a year’s subscrip- 
tion to the Magazine with the Sign 
Marker (usual price $3), which will 
please you immensely and increase 
your business. 


First Adirondack Guide—Is that 
city chap you are guiding much of a 
shot ? 

Second Adirondack Guide—Not at 


-game—he’s great at hitting his flask 


of whisky, though.—Jud ge. 
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CUPID’S BROKEN BOW. 





THE CIGAR STORE MAGAZINE 


’ THE NEw SOUTH. 





THE CIGAR STORE MAGAZINE 











WITH THE BOYS 


0 o's 6 ED ws 4 
THE COUNTER. 








E are in receipt of a letter, written 
on the letter-head of a prominent 
and well-known concern, which 

reads as follows: “I am a young man 
of 21 years of age, am employed by a 
first-class concern, and have by dili- 
gent efforts and hard work accumu- 
lated a small sum of money. Being 
quite ambitious, I should like to open 
a cigar store of my own, and would 
thank you for any advice or sugges- 
tions you may be able to give me. Do 
you think I would be successful ?” 
y 

We are not well enough acquainted 
with you to answer the last question 
off-hand. There are certainly plenty 
of opportunities in the cigar business, 
and the right sort of a young man, 
with the right qualities, would un- 
doubtedly succeed. In order to con- 
sider and answer your letter intelli- 
gently we should have further infor- 
mation. 

How much money have you? 

How much experience and ability 
have you? 

How much persistence and patience 
have you? 

x 

All of these points should be con- 
sidered carefully, and as no one knows 
better than yourself, it remains for you 
to eventually decide the question. You 
would be leaving a certainty for an 
uncertainty, and there are many ob- 
stacles to overcome; competition is 
keen, and the best locations are pre- 
empted by men of considerably more 
means than you possess. A young 
man is certainly taking some little risk 
in starting out for himself, but at the 
same time should remember the old 


saw, “Nothing ventured, 


gained.” 


nothing 


* 

However, as you are still young, 
and we feel you have hardly accumu- 
lated enough of this world’s goods to 
make this step an assured success, we 
would suggest that you have a little 
patience and continue to peg away, 
save and salt money for the next few 
years as you have in the past; you will 
then have considerably more money, 
experience, ability, etc., and look at the 
world from an entirely different stand- 
point, and be infinitely better fitted to 
paddle your own canoe, and steer it 
safely through business storms, avoid- 
ing rocks and shoals, and eventually 
landing on the “Isle of Fortune.” 

® 

An old flim flam game, which has 
been worked many times throughout 
the country, was again attempted on a 
prominent New York cigarman re- 
cently. The game is_ necessarily 
worked by, two men, as follows: The 
first man enters a busy cigar store and 
makes a purchase, tendering a $10 bill 
in payment. He receives $9 and the 
necessary small change. A few min- 
utes after another man comes in and 
purchases some cigars, and when he 
receives change for a $1 bill which he 
gave the clerk, blurts out: “I beg your 
pardon, but I gave you a $10 bill and 
you have given me change for $1.” 
The clerk, of course, claims it was a 
$1 bill the customer gave him, while 
the customer is equally sure it was a 
$10 bill, explaining that he had no 
change, and had just received the 
money given to the clerk from the 
bank with other bills, which he 
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showed, and further claimed that 
when he gave the $10 bill to the clerk 
he happened to notice the number and 
series of it, which he named. The pro- 
prietor upon investigation found a $10 
bill of the number mentioned in the 
cash drawer. The clerk having remem- 
bered the previous customer, was of 
course positive that the $10 bill in 
question was in the drawer when the 
last customer came in, and after a con- 
ference between the proprietor and 
clerk the stranger was told that he had 
received all the change that was com- 
ing to him. After considerable loud, 
threatening, and boisterous talk the 
man left the store, and strange to say 
was never heard from again. The 
man was well dressed and quite pros- 
perous looking, and had the cigarman 
not had explicit faith in his clerk, he 
might have felt like giving his custo- 
mer $9 hush money, as has been done 
in the past. 
z 

It is always well to either leave the 
bill on the counter until change is made 
or mention to the customer “this is 
a $1 bill,” or whatever the denomina- 
tion may be, in order to avoid any pos- 
sibility of a misunderstanding. 

z 


By the will of the late W. D. Rich- 
mond, the well known cigarman, of 
Williamsport, Pa., his entire estate is 
given to T. Hobert Riley, who has 
been his clerk for the past seventeen 
years. The estate is valued at about 
$50,000. This is a liberal reward for 
faithful service. 

» 


We shall be pleased to hear from 
the boys with regard to any little inci- 
dents that may happen in their every- 
day life, either humorous or otherwise, 
which will be given careful considera- 
tion and published as space permits. 
Please let us hear from you. 


Send us 25c. in stamps for a four- 


months’ trial subscription to THE 
Cicar Store MaGazine. You need 
it in vour business—it will help you. 
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A Crabapple Pipe Bowl. 

6s \ 1D you ever hear of a crabapple 

pipe?” said a New Orleans 

man who is an ardent lover of 
Nicotine. “You never heard of 
a thing? Well, no more did I 
until week before last, when I 
paid a visit to an old uncle of mine 
who has a farm on the Missouri side 
of the river, a little above Cairo. The 
old man is a great smoker himself, and 
while he doesn’t put on any particular 
style, he is about as good a judge of 
the weed as you would care to run 
across. On the afternoon of my ar- 
rival he took me out to the extreme 
end of his farm to show me some 
fancy stock, and while climbing over 
a fence the bowl of his clay pipe came 
off, and, of course, hit the only stone 
in the whole field and was broken into 
a thousand pieces. 

“T was “distressed, because I knew 
how much my uncle enjoyed his 
smoke, and suggested that we return 
to the house for a new bowl. ‘Oh, that 
isn’t necessary, he replied. ‘I'll fix 
up one in a minute right here.’ Sev- 
eral early crabapple trees were stand- 
ing near by, heavily laden with fruit. 
To my amazement the old man pulled 
down a limb, selected an extra large. 
perfectly sound apple and proceeded 
to scoop out the core with his knife, 
leaving a cup-shaped cavity in the top. 
Then he pushed the reed stem through 
the side, cleaned it out with a straw. 
loaded the machine from his tobacco 
pouch, and in a moment more was 
puffing away as happy as a king. 

“The apple was of the yellow va- 
riety, hard and about the size of a 
large egg plum. It was very juicy, 
but, strange to say, that had no appar- 
ent effect on the burning of the to- 
bacco, nor did it, as far as I was able 
to discover, impart any peculiar taste 
to the smoke. My uncle laughed 
heartily at my surprise, and assured 
me that crabapple pipes were frequent- 
ly indulged in by all old-timers in the 
Missouri Valley region. I tried one 
myself that night and found it tip- 
top.”—Chicago Chronicle. 


Lady 
such 
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Manila and Mexican Cigars. 

66 OW that Manila is one of the 
possessions of this country,” 
said a dealer in tobacco, “I 

look forward to the time when the 

genuine Manila cigar will be sold as 

freely as the Havana or Key West 

productions. 

“The Manila leaf is used here large- 
ly for wrappers for Comestic cigars. 
One may buy in some places the real 
Manila cigar, but the genuine article 
is not kept on sale as a part of the 
average dealer's stock. It may be 
some day. 

“There is a peculiar flavor and 
aroma to the Manila cigar which is not 
possessed by any other tobacco. In its 
way it is as distinct and recognizable 
as that of the fragrant Havana, but of 
entirely different aroma from the Cu- 
ban product. It is mild. A sea Captain 
once brought me a quantity from Man- 
ila, and I liked them so much that 1 
smoked them myself instead of offer- 
ing them for sale. You can obtain 
these cigars more readily on the Pa- 
cific coast than here. 

“As smoking is a matter of habit, 
so is the choice of cigars. It would 
be some time before the American 
smoker became accustomed to the un- 
familiar odor of this tobacco, but once 
it comes into general use | prophesy 
its popularity. The export cigar trade 
of the islands goes abroad. The cigars 
are not made in the shape popular in 
the United States. They have blunt 
ends as compared with our rolls of 
leaf, and are not attractive to the 
American eye, which is accustomed to 
the sharp, pointed roll of familiar 
sight. But the flavor is there all 
right. 

“Another foreign-grown tobacco 
with which we are not familiar by ac- 
tual use is the Mexican. The best 
Mexican cigars are made at Santa 
Cruz. The end which is to be lighted 
is blunt, and they also do not appeal to 
the eye of the American smoker. 
Mexican tobacco is also individual in 
flavor. I have been through Mexico. 
and I grew to like the cigars made 


there. Everybody smokes in Mexico, 
men, boys and the women, and in all 
public and private places. It is an odd 
sight to an American to see women 
walking along the streets in the mar- 
ket places with big, black cigars in 
their mouths. After a while one fails 
to notice it. Pipes are not in vogue in 
Mexico. 

“Mexican cigars are very dark, al- 
most black in color, but they are not 
necessarily strong. These cigars are 
‘dryer’ than Havana and Key West 
cigars. The American taste is for 
‘moist’ cigars, and for this reason one 
sees wet sponges in the show cases of 
the dealers. We also have metal-lined 
cabinets for the finer grades. ‘Travel- 
ers on the Southern Pacific, when they 
stop off at El Paso and other towns 
bordering the Mexican frontier, cross 
the Rio Grande into the Mexican 
towns and fill their pockets with ci- 
gars. They are cheap. A fair grade 
sells for three and four cents, and the 
better for five and six cents. The fla- 
vor of the Mexican cigar is utterly un- 
like that of our domestic product. The 
tobacco grown in some portions of 
Mexico is of exquisite flavor. The 
Mexicans are inveterate cigarette 
smokers.”’ 


A Hustler Wanted. 


We want a hustling representative 
in every city and town in the country 
to secure subscriptions. to THE CIGAR 
STORE MAGAZINE at $1.25 a year with 
premium Sign Marker, as illustrated 


on another page. Leisure moments 
may be turned into money with this 
easy and profitable employment. No 
argument necessary, as the Magazine 
and Sign Marker do the talking. 
Write at once for liberal terms and 
particulars. THe Cigar Store Mac- 
AZINE Co., Times Building, New 
York. 


“When a woman says she will mar- 
ry a man if he will give up his cigars,” 
says the Cornfed Philosopher, “that 
means she is going to marry him any- 
how—cigars or no cigars.” 
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On the Bowery. 
Oh, de man behind de gun 
Has his repertation won, 
Ever since his latest wictory he clinched. 
But for bravery by far, 
He who sells a bum cigar 

From behind a Bowery counter, has him 

cinched ! 

‘ OSE is poetry,” said the clerk 
of the Bowery Butt Bazaar. 
“Dere’s no joke goes wid it, 

needer. Say, you’re frum de CiGaR 

STorE MaGAzINE? Good! Happy as 

a cat in a fish store ter meet yer. *D’I 

ever tell yer some of me experiences 

behind dis bazoo counter? No? Well 

—-yep, dat’s a ten-penny butt. Had to 

change de name of it, y'know. Folks 

wot mosey in dese parts haint got over 
dat Spanish war yet. Used to be the 

El Trimidadado Reconcentradido. 


They calls it the Dewey now. Yes. 
Takes a brave man to enjoy ’em. 
Them there in that satin-lined box we 
calls the ‘McGurk!’ People wot’s tired 
o’ life comes in here wunst in a while 
an’ ask for de suicide brand now and 


den. Fact! We’se got ter please all 
shapes an’ classes y'know. Here’s an- 
udder brand, useful as well as orna- 
mental. Sense Dick Croker hey set 
boat his feet on moral grounds de 
trade in knock-out drops has fell ’way 
below normal pr’portions. So dey get 
around it in a nicer, politer way, an’ 
dey comes in here an’ buys a box of 
dese here ceegarros wid de mourning 
bands around ’em. We calls ‘em de 
‘Gentle Sleep’ brand. Two of ’em do 
de work inside of a hour. Here’s an- 
udder brand. Dey calls dis ‘Hand- 
Out.’ It’s a ceegar dat saloon-keep- 
ers up de line keep especially fer p’lice- 
men. Some ordinary folks buys dem 
to give ter dere friends so’s dey won’t 
never ask dem for anudder. Dere 
particularly good ter keep de moths 
out of camphor balls. Here’s one we 
calls de ‘Janitor’s Delight.’ It wakes 
yer up out of yer sleep jest to get de 
ashes. Dese here stogie-lookin’ tings 
find a great sale down de hop district. 
De Monks edder smoke ’em or use em 
for punk-sticks when dey offer up a 
prayer fer better luck at fan-tan. 
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Here's anudder kind. It wouldn’t be 
very popular at de dress show at Mad- 
ison Square Garden. You see, it’s 
enuff ter kill a horse. No! No! Don’t 
put de cruelty sassiety peepul next. 
You know we ain’t to blame when a 
longshoreman makes up his mind -ter 
leave off pipe smokin’ an’ take ter 
ceegars. So we puts up dis brand 
called ‘The Whiff of the Hereafter.’ 
It’s so strong you has to use a cotton- 
hook on the smoke ter prevent it 
breaking de mirrors. 

“Here’s one dat de knuckle-pushers 
feed on. It’s called the ‘Soldier 
Plexus’ an’ it’s a sure body blow ter 
anyone wot can’t stand de gaff. No. 
It ain’t very popular. We've got an- 
udder kind for de same push, how- 
ever, dat is in big demand. We calls 
it de ‘Looking Glass.’ Lots of 
knuckle-dusters finds dis to dere taste 

“For a good mild smoke I cud rec- 
ommend ter you dat short smoker 
yonder. All of de strong boys on de 
lane are partial to it. It is entitled de 
‘Dream of Work.’ Every puff puts 
work anudder forty yards from your 
grasp. 

“Funny thing ’bout dese here Bo- 
hemian ceegars wid de straws run- 
nin’ troo them. Some Eyetalian cee- 
gar-makers got hold of de same kin: 
uf work for us wunst. Dey run short 
of straws an puts in sticks of macaroni 
‘nstead. When you'd light one de 
macaroni’d start ter bake, an’ say, it 
wuz an’ improvement on de flavor. 
anyway! Worst of it wuz we had ter 
give away a bunch of grated cheese 
an’ a can of tomato-sauce wid every 
box an’ dis got too expensive, of 
course, to keep up. 

“Here’s anudder smoker wid a long 
name. It’s called ‘From the Bottom to 
the Top.’ Most of the short-card guys 
calls for this brand or else for dese 
here, ‘The Guess Again.’ Of course 
we has special brands for visitors ter 
this famous lane. Dis cheroot wid de 
Havana _ killer—filler, I mean—is 
called ‘Welcome, Jack.’ an’ our sailor 
friends buys it. Dey say it answers 
de purpose of whiskey when dev’re all 
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out. This here onion finds many a 
buyer from Connecticut, while our 
Jersey friends find this brand, de ‘Cold 
Slaw,’ particularly nutritious. 

“Here’s one we named ‘De Major,’ 
after a feller who wunst commanded a 
large salary—and, er—oh, say! yer 
not goin’ yet, are you? Well, er so 
long. Look out for the ferry-boats 
when you're crossin’ the street.” 


Another Gay Deceiver. 
6¢6@O© your engagement is broken?” 
said the girl in gray. 
“Yes, it is,” replied the girl 
in brown, frowning at the recollection. 

“What was the matter?” 

“He basely deceived me,” answered 
the girl in brown. “You see, it was 
this way. I asked him one day to 
promise me that he never again would 
smoke cigarettes, and he promised. 
Then I asked him to refrain from the 
use of tobacco in any form, and he 
promised to do that. Later I told him 
I had a horror of anyone who touched 
liquor, and he agreed never to touch it. 
After that I suggested that I thought 
clubs had a bad influence on young 
men, and I should expect him to give 
them up, and he said he would. I also 
took up the subject of gambling, and 
made him promise that he would stop 
playing cards and betting on races.” 

“Well, you didn’t demand a great 
deal of him, did you?” said the girl in 
gray. “I suppose he deceived you in 
the matter?” 

“He did.” 

“Broke his promise, did he?” 

“Oh, no; I could have forgiven that. 
But just when I was congratulating 
myself that I at least had reformed one 
young man, I found that he' didn’t re- 
quire any reforming. He wasn’t ad- 
dicted to a single one of the habits I 
had made him promise to break. It 
was a terrible shock, and I broke the 
engagement at once. There was no 
longer anything in it to make it inter- 
esting.” 


You need THe C1car Store Maca- 
ZINE; it is only $1 a year. 


A Smoker’s Dangers. 


N a paper on the use of tobacco and 
its effects upon the human system, 
Dr. J. J. Walsh says the weight of 

medical opinion is decidedly against 
Circean Lady Nicotine. The rhinolo- 
gists and larynologists, or in plainer 
terms, the throat and nose specialists, 
have insisted for some years now that 
many of the intractable catarrhal con- 
ditions of the upper respiratory passa- 
ges, now sO common, are either due 
directly to smoking or are at least ren- 
dered obstinate to treatment by the 
frequent passage of warm, irritating 
tobacco smoke and the deposition on 
inflamed mucous membranes of the 
nicotine that is carried by the smoke. 
Their claim is supported by the fact 
that cartarrhal conditions are more 
common with men than with women. 
Also it is claimed that smoking affects 
the optic nerve. 

But the most serious indictment of 
tobacco is brought by Professor Ley- 
den, of Berlin, the great specialist on 
circulation, who teaches the effect of 
tobacco on the arterial system. 

This change in the arteries comes 
on normally in old age. Hence the 
expression that a man is as old as his 
arteries. Tobacco merely causes the 
anticipation of the sclerosis that comes 
with years. The arteries in youth are 
elastic. This elasticity enables them 
to take up some of the force exerted 
upon the circulating blood and to give 
it back by their recoil when the heart 
no longer is actually pumping, thus 
maintaining the pressure of the circu- 
lation more or less in equilibrium. 
Wher this elasticity is lost the fact can 
be noticed very easily, because the 
walls of the artery become thickened, 
and it stands out, as is so often seen, 
upon the forehead, or it may be rolled 
beneath the finger as a resistant cord 
at the wrist. 

Nevertheless almost half the human 
race clings to the use of tobacco. The 
strenuous life of our day seems to call 
for some sort of stimulant and resort 
is had to nicotine. 
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Miscellaneous Musings. 


OHN G. WARD, collector of inter- 
nal revenue, has received notice 
that the Treasury Department 

has decided that merchants cannot 
lawfully advertise their brands of 
whiskey or other articles on cigar 
boxes. 

It is estimated that the sum of $90,- 
000,000 is spent annually by the Brit- 
ish for cigarettes. 

The Central of Georgia Railroad, in 
a recent bulletin, offers to supply to- 
bacco seed free to all farmers on its 
line or adjacent thereto, who will 
agree to plant at least one acre of land 
to tobacco. 

Old Ned Henry, a colored resident 
of Pittsburg, Pa., recently died at the 
age of 106 years. He was a confirmed 
cigarette smoker, and the direct cause 
of his end was hastened by an acci- 
dent. 

R. J. Bannerman, of Gadsden, Flor- 
ida, is a tobacco grower. This season 
he covered a field of several acres with 
cheesecloth, which stood eleven feet 
from the earth. It now seems that 
this cheesecloth is serving a double 
purpose. A few days ago a flock of 
wild geese were flying southward, and 
it is surmised that they mistook the 
cheesecloth for a lake, and darted 
down at it, going through and alight- 
ing on mother earth. There they 
found themselves in a cage. Mr. Ban- 
nerman and his hands shot a few, and 
killed the remainder with clubs. 

The Agrarians, at a recent meeting 
in Berlin, demanded that the German 
Government double the duties on to- 
bacco. 

The American Snuff Co. was re- 
cently incorporated in New Jersey 
with a capital of $25,000,000—the cap- 
ital in Illinois being $30,000, for the 
reason that that State has a special 
“grudge” against trusts. 

A miniature riot broke out Nov. 16 
at the gates of the cigar factory of 
Gonzales, Mora & Co., Tampa, Fla. 
Several hundred shots were fired. No 
one was injured, and the mob was dis- 
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persed by the police. For several days 
trouble had been brewing between the 
members of the International Cigar- 
makers’ Union and the Spanish Union, 
known as the Resistancia. Members 
of the International Union have quit 
work in a number of factories, throw- 
ing about 2,000 persons out of employ- 
ment. The Spanish Union is appar- 
ently not in sympathy with the move- 
ment, and about 500 of its members 
continued at work in the Gonzales fac- 
tory. 

The cigar factory of M. Fernandez 
& Bros., of Chicago, it is expected will 
be removed to Jacksonville, Fla., on or 
about the first of this month. 

It is estimated by tobacco buyers 
that the Connecticut tobacco growers 
will realize more money from the 1900 
crop than for any other since 1892. 

The cigar and tobacco manufactur- 
ers in the State of Missouri used $2,- 
053,146 worth of revenue stamps in 
967 factories of the State, which 
turned out a total of 70,074,862 cigars 
and 74,400,000 cigarettes. 

The cigar manufacturers of Tampa 
have been very conservative in the 
present labor troubles, and are deserv- 
ing of the highest praise and sympa- 
thy of the entire trade. The cigar- 
makers have no grounds for com- 
plaint, and yet by their present course 
are inflicting tremendous damage and 
loss, which even threatens the very 
existence of the industry. The aver- 
age cigarmaker can give a mule “cards 
and spades” in obstinacy and kicking. 

It is quite probable that the war rev- 
enue tax will be reduced some $35,- 
000,000 at the next session of Con- 
gress, at which time it is hoped the 
war tax on cigars, tobacco, etc., will 
be wiped out entirely. 

A. Montanez Co., of New York, 
was recently incorporated at Albany, 
with a capital of $12,000. The incor- 
porators are: Antonio Montanez, of 
Brooklyn; Jacob Stahl, Jr., and Lan- 
sing Pruyn, both of New York. 

The Beelman Cabinet Co., 40 Co- 
lumbus St., Cleveland, Ohio, is turning 
out a verv handsome line of smokers’ 
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cabinets and pipe racks at surprisingly 
low prices, and we urge our readers 
to send at once for their neatly illus- 
trated catalogue, which will be for- 
warded free upon request. These will 
add to the attractiveness of window 
and store, and meet a ready sale. 

A. J. Seamon, a cigar manufacturer 
of Moundsville, W. Va., recently made 
a heavy shipment of cigars to the 
Sandwich Islands. 

The total revenue collections at 
Tampa, Fla., for the ten months end- 
ing Oct. 31, amounted to $438,804.52, 
which means that Tampa has shipped 
already 121,890,000 cigars, and these 
are the official figures. 

The Ruy Lopez Co., manufacturers 
of Vuelta Abajo Havana cigars exclu- 
sively, 20 Fulton St., New York, is be- 
ing pushed to the factory limit to keep 
up with orders, and certain changes 
and increased facilities are under con- 
sideration that this congested condi- 
tion may be relieved. Ruy Lopez 


goods have made a most enviable rec- 
ord, and are to-day on sale at the better 


class of stands and stores that cater to 
critical smokers. We understand that 
the territory outside of New York is 
not fully covered as yet, and would 
suggest to distributers in search of 
something good to correspond with 
this live concern at once. 

Information that seems to come 
from an official source is to the effect 
that the Continental Tobacco Co. has 
taken up the option it had on the ex- 
port tobacco plants in Petersburg, 
Va. The papers confirming the trans- 
action will be executed in a few days, 
and the Continental will become the 
owner of factories supplying four- 
fifths of the manufactured plug to- 
bacco sent from the United States. 

Henceforth a cigarmaker who dares 
to speak his mind, if his opinion does 
not jibe with traditional union ideas, 
will have to pay a fine of $25. Such 
is the dictum of the Executive Com- 
mittee of the Cigarmakers’ Inter- 
national Union, as embraced in 
a special report which was made 
public recently, giving some ex- 
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traordinary decisions which are here- 
after to be accepted as precedents. 
The fine of $25 was established as a 
precedent in the case of a member of 
local Union 428, Trenton, N. J. The 
local union charges him with saying: 
“Ten dollars is good énough for any 
cigarmaker to make,” referring to 
weekly wages, and asked the Execu- 
tive Board to sanction a fine of $25 
against this member for “speaking 
against the union.” 

Weisert Brothers’ tobacco factory, 
at 134 and 136 Merchant St., St. 
Louis, Mo., was burned to the ground 
Nov. 6, causing a loss estimated at 
$80,000, said to be fully covered by 
insurance. 

The Supreme Court of the United 
States at Washington, D. C., has just 
decided that a State Legislature may 
prohibit the sale or giving away of cig- 
arettes, cigarette paper or substitutes 
within the confines of its own State 
and that such law is constitutional. 

G. W. Wilson, Commissioner of In- 
ternal Revenue, shows in his recent an- 
nual report for the fiscal year ending 
June 30, that the collections on tobacco, 
cigars, cigarettes, etc., amounted to 
$59,355.084.27—hbeing an increase of 
$6,861,876.63 over the previous year. 

S. R. Ireland, an agent of the United 
States Treasury Department, recently 
seized a quantity of cigar cases in the 
cigar store of Frank Thomas, 4 State 
St., Rochester, N. Y. The cases had 
representations of stamps of this and 
other countries on them. No arrest 
was made, as no fraudulent intent was 
alleged. 
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Eastern Tobacco Users. 
<3 Hapcowr is one thing remarkable 
about our cigar smokers in the 
East,” said a down-east cigat 
dealer the other day, “‘and that is they 
prefer the 5-inch cigar to the perfectos 
or the conchas; the reason, I suppose, 
they think they get more of a smoke, 
but it is not a fact. 

“In New York, West and South, the 
perfectos and conchas have the call, the 
former being short and sharp at both 
ends, and the latter pointed at one end 
and square at the other. 

“These cigars are better made than 
the others, and the standard of the 
quality is always the highest. 

“There are not so many cigarettes 
smoked as there used to be, for there 
are now all-tobacco cigarettes put up 
in fancy boxes that do not have the 
harmful effect of the paper, and are 
made of a nice mild tobacco, that are 
taking the place of the paper cigar- 
ettes. 

“The best selling cigarettes, paper 
ones, are the Sweet Caporal, but there 
are fancy cigarettes made of Turkish 
tobacco that are in good demand. 

“The briar pipe has greatly reduced 
cigarette smoking among the young 
men. The tobacco used is of good 
quality, and the ill effects from smok- 
ing are lessened to a minimum. 

“T can remember when I was a boy 
we used to buy three cheroots for five 
cents and get a druggist to put a few 
drops of oil of cinnamon on them, 
which made them, to our young minds, 
very delicious smokes. 

“*Stogies’ have taken the place of 
the old cheroot of other days—the 
‘long nine’—cut off square at each end. 
They were put up in paper boxes, 100 
a box. 

“There are more good cigars sold 
than formerly; the quality has been 
steadily improving for the last 20 or 
more vears. 

“There has been a great change in 
tobacco in recent years,” said the deal- 
er. “The smoker used to cut tobacco 
from the plug to fill his pipe if he 
didn’t smoke the granulated kind. 
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“Now it comes out in fancy tin 
boxes, cut by machinery. The boxes 
are decorated neatly, and each manu- 
facturer vies with the other in getting 
out the prettier box. The cut plug to- 
bacco in these tin boxes sells at from 5 
to 10 cents for a two-ounce box. There 
is a good demand for the fine cut, but 
very little of the granulated is smoked 
in New England. 

“The most expensive fine cut is a 
mixture of perique, Turkish and Vir- 
ginia or North Carolina. It is sold at 
10 to 50 cents for two ounces, accord- 
ing to the quality and purity. 

“All dealers are now pushing the 
goods not made by the trusts. To- 
bacco is higher in price. There is a 
certain brand of chewing tobacco that 
has advanced in price from 14 to 33 
cents inside of two years, and all to- 
baccos are firmer in price now than 
for several years previously. 

“Another interesting thing about the 
tobacco trade is the taste of the users. 
One chewer wants dark, another wants 
light, anothers medium; some stick to 
a particular brand, and no other kind 
will, he thinks, suit. The smoker is 
about as fastidious, and his likes and 
dislikes are very pronounced and con- 
firmed. 

“What exactly suits one customer is 
unbearable to another, and so we have 
to keep all kinds, all makes, all colors 
and brands to suit the great and gen- 
eral public.” 


A Useful Christmas Present. 


Make yourself a Christmas present 
of a year’s subscription to THE C1GaR 
StorE MaGazine with Sign Marker, 
at $1.25. The combination will please 
you for more than a year. 


“We are all worms!” cried an itin- 
erant preacher, addressing a seafaring 
community on the beach. “I, my 
friends, am a mere worm!” 

“Shouldn’t ’spec to do much with 
yer as bait,”’ growled an elderly fisher- 
man, lighting his pipe and strolling 
away. 
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~ Fishermen Can’t Help It. 


* "THAT a terrapin reaches a great 
age is not a press exaggera- 
tion,” said Black. “I remem- 

her some years ago I was killing time 
by fishing for catfish in a swamp a few 
miles below St. Louis. My first bite 
was dull and heavy, and when the 
sinker reached the surface I found 
that I had hooked a terrapin. He was 
an old fellow and I found dim letters 
carved on his back. A minute later I 
was able to read ‘I cannot tell a lie— 
G. Washington.’ No, I have no proof 
that our first President carved the 
shell. It may have been some colored 
man bearing the same _ illustrious 
name. .But if anyone doubts my find- 
ing the terrapin I can—” 

“There is no doubt about it, Mr. 
Black,” spoke up Blue. “TI saw it all.” 

“You?” 

“Yes, I was fishing in the same 
swamp the same time. I was busy 
watching you when I felt a tug at my 
own line. I pulled in and found that 
I also had a terrapin. Imagine my 
surprise when I found deep cut out 
letters on his shell. It was easy to 
tead: ‘Invincible in war; immortal in 
magazines.—Bonaparte.’ Now under- 
stand, Mr. Black, I’m not contending 
that the Bonaparte of Waterloo and 
St. Helena inscribed that terrapin. I 
remember the head waiter at our hotel 
was called Bonaparte. It may have 
been him. Now, if anyone should 
doubt—” 

“But no one doubts,” said Brown. 
“I saw you reading those letters with 
my own eyes.” 

“You saw me?” 

“Yes, sir. I was fishing from the 
comfortable fork of a willow on the 
opposite side of the swamp. I saw 
you gazing at the shell of your catch 
and was just going over to shout-to 
you. Just then I felt a strong tug and 
on pulling up discovered that I had 
hooked the strangest terrapin that man 
ever gazed upon. The creature had at 
least four shells and each shell was 
like armor plate. I thought it would 
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be interesting just to see how hard 
those shells were. So I took out my 
big hunting blade, and after an hour of 
hard work managed to unloosen all 
but the lower shell. I almost fainted 
when I saw large letters running 
across the shell.. Five minutes later I 
deciphered them. The _ inscription 
was: ‘Woman came after man and she 
will always be after him—Adam.’ 
One moment, Mr. Blue. I did not say 
the Adam of Eden carved that terra- 
pin, so there is no use of your getting 
excited. It may have been one of the 
hundreds of Adams that have tramped 
this earth since the original. There is 
an Adam who runs a saloon on the 
next corner, possibly it may have been 
him. Anyhow, I think we better go 
round and ask him.”—Chicago News. 


Presence of Mind. 

Physician—Now, sir, you must 
make up your mind to smoke less. 

Patient—Why, I never smoke at all. 

Physician (affecting to be annoyed) 
—H’m! Don’t interrupt me, sir. As 
I was saying, you must make up your 
mind to smokeless powder shells, a 
fowling-piece and all that sort of 
thing. In other words, take a gunning 
trip. 


“Oh, yes, I have always kept the 


first dollar I ever made. It was such 
a bad piece of work that I couldn’t 
spend it!” 

And the counterfeiter laughed hear- 
tily at the recollection. 
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Short Smokes. 


TALY is going to raise tobacco, and 
those awful European cigars will 
be worse than ever. Prince Tor- 

lonia is experimenting with Kentucky 
seed on his estates near Rome. The 
Italians at present import yearly from 
the United States about $3,000,000 
worth of tobacco. The minister’ of 
finance, Signor Chimirri, who has the 
control of the tobacco government 
monopoly, visited the Torlonia estate 
and was greatly satisfied with the re- 
sults obtained. He has decided to take 
immediate steps to cultivate tobacco in 
the Roman campagna, in Calabria and 
Sardinia, and it is asserted by people 
who are said to have experience in the 
matter that a few years hence Italy 
will grow a quantity of good tobacco, 
not only sutficient for home consump- 
tion, but also for exportation. Not.to 
the United States, thank you. 

Mrs. Sallie Goodhart conducts a 
cigar factory at her home, 1430 Muhl- 
enberg St., Reading, Pa., and has been 
in the business for six years; sells 
mostly to the wholesale trade, and dis- 
poses of a quantity of her goods to out- 
of-town dealers. She formerly resided 
at 421 South roth St. She makes all 
nickel cigars and there is a great de- 
mand for the “Korker.” 

The London Mail figures the 
world’s cigar bill annually to amount 
to $500,000,000. It estimates the 
weight of cigars smoked at 53,572 
tons. The aggregate time spent in 
smoking these cigars is 2,142,740 
years. In every second of the year 
380 cigars are smoked. The amount 
spent every year on cigars is more 
than the average output of gold from 
all the world’s mines in three and a 
third years. 

Edmund A. Vogelgesang, 1645 Ros. 
coe St., Chicago, has in his possession 
a meerschaum pipe which he regards 
as a masterpiece of art. It is the work 
of the late Rev. Adolph Able, who for 
thirty years prior to the time of his 
death, Jan. 20, 1900, was a well-known 
missionary. It took him eighteen 
years to complete the pipe. Its com- 
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ponent parts are the head, stem and 
that portion of the bottom, resembling 
an arm, which serves to connect the 
head and stem. The bowl is two 
inches in diameter and six in length, 
the stem measuring twenty-gne inches, 
the whole being made of Russian, Vi- 
ennese and Lemgo meerschaum. The 
bowl represents a Tuscany vase. Its 
form is that of an imperial Gothic 
crown. On the top is a cross. The 
lowest tableau represents heathenism 
and Judaism, and there are figures of 
Upon the small 
space of four inches in height and five 
inches in breadth are represented 300 
figures out of a total of 370. Immacu- 
late conception takes up one and a half 
inches, St. Joseph, St. Michael, St. 
Peter and Colossus of Rhodes, one and 
one-quarter inches each. Many of the 
figures are so small as not to be dis- 
cernible by the naked eye. Most of 
the work upon the pipe was done in 
Chicago. The materials used in the 


construction of the pipe are worth 
about $50. Mr. Voglegesang also has 


a will of the Rev. Adolph Able where- 
in he bequeaths the labor of eighteen 
years to Mr. Voglegesang’s father, 
who died before Mr. Abel. The pipe 
then fell to the son. 


The cigarette woman is so certain 
to be a character in modern society 
novels that her presence is no longer 
the slightest shock. She has moved 
on, too, rapidly. It is only a very short 
time ago that it was the fast. more or 
less disreputable, and certainly sec- 
ondary character, the woman villain, 
in fact, who rolled her cigarette and 
flickered its ash daintily with her ring 
bedecked fingers; but the best and 
most virtuous heroines to-day may 
have the nicotine stain on their pretty 
hands. The writer recalls that it was 
something of a shock to have Carmen 
in Charles Dudley Warner’s That For- 
tune smoke—a shock chiefly because 
it implied an acceptance on Mr. Warn- 
er’s part that women in presentable 
society did smoke. The book is a 
comparatively late one, yet, if Mr. 
Warner, in a new edition, were to 
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make Evelyn Maverick herself smoke, 
it would scarcely be surprising, so rap- 
idly has this innovation become an ac- 
cepted habit, both in books, and, alas! 
out of them as well, it is to be feared. 
It was Harry Furniss, we believe, who 
said, fouf™tr five years ago, and it was 
accepted as a neat phrase, that he real- 
ly didn’t know which he disliked the 
most, “the man who did not smoke or 
the woman who did.” — Harper’s 
Bazar. 

The Albany Journal tells how a pat- 
ent lawyer, who is naturally an in- 
genious man, supplied the place of a 
match in an unusual and unexpected 
manner. He was consulting with a 
brother lawyer, and in the course of 
the talk the second man took a cigar 
from his pocket. Then he looked for 
a match, but none was forthcoming. 

“Never mind,” said the first man. 
“A piece of ice will do equally well.” 

B. L. laughed, but P. L. lifted the 
cover from the water-cooler, took out 
a piece of clear ice about an inch 
thick, whittled it into the shape of a 


disk, and with the palms of his hands 
melted its two sides convex, thus giv- 
ing the form of a double convex lens 


or burning glass. With it he focused 
the sun’s rays on the end of a cigar, 
and set it on fire. 

For six years Cupid was the guide 
of Wessau Edward Washington Rea- 
gan, of Ash Flat, Ark., who traveled 
1,000 miles to claim as his bride the 
owner of a miniature photograph 
which he found in a package of to- 
bacco, made in Richmond, Va. The 


owner has been found and soon will 


be Reagan’s bride. 

She is Miss Ellen S. Crawford, a to- 
bacco worker, who slipped a miniature 
photograph of herself into a box, in- 
stead of the regular card. The card 
bore her name and address, and Rea- 
gan, in his far away home, was the 
purchaser. 

Ribs of tobacco leaves are among 
the substances out of which paper is 
made. 

Filling a pipe from a tobacco pouch 
is something that generally results in 
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waste of tobacco. An inventor claims 
to have fashioned a pipe pouch which 
will fill a pipe quickly and without 
spilling a shred of tobacco. The oper- 
ator inserts the charge end of the 
pouch into the pipe, and with his fin- 
ger feeds and presses the desired 
charge into the bowl. The surplus is 
shaken back into the bag, away from 
the feed end, and there is no waste. 


Remember Your Friends. 


A year’s subscription to THE Cicar 
StorE MAGAZINE with Sign Marker 
($1.25) is a sensible and useful Christ- 
mas present that cigarmen will appre- 
ciate, and make them remember you 
kindly for a full year. Try it. 


The young man was after pointers. 

*What do you consider the secret of 
success ?” he asked. 

“Wealth,” replied the great man, 
promptly. 

“And what is the secret of acquiring 
wealth?” 

“Success.” 

Then the young man went off and 
communed with himself and tried to 
figure out what he had learned.—Chi- 
cago Post. 


Customer—Wow! Didn’t you clip 
off a piece of my ear that time? 

Barber—Yessah; but only er little 
piece, sah; not ’nuff to fect yoh hear- 
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Manila Cigars in Germany, 
EAL Manila cigars are sold in 
Dresden at six pfennings each. 
That is nearly a cent and a half 
apiece, or about $1.50 a hundred. 
When one considers that this includes 
the profits of the manufacturer and of 
the dealer and the cost of transporta- 
tion, the price appears to be as near 
bedrock as it is possible to go without 
going aground. I have smoked half a 
dozen of these cigars, and they all 
smoked freely and well, had a clear to- 
bacco taste, but without any particular 
flavor, did not become rank at the butt, 
and gave no sign of having been treat- 
ed or “doctored” in any way. I should 
say that they are made of a rather 
coarse fibred tobacco, which had been 
cured in a primitive manner and with- 
out any attempt at selection. On ship- 
board or for a walking tour they would 
go very well, but one would not care 
much for them after a good dinner, 
Says a writer in the Wilmington News. 

In Dresden men who work with 
their hands usually smoke cigars: in 
the streets. A pipe is very seldom seen 
in public—only here and there a stray 
Englishman or American using one. 
The German officers and others of that 
class usually smoke cigarettes. The 
popular price for a cigar in Dresden is 
six pfennings. I have seen many ad- 
vertisements of new brands at this 
price. Of course, there are cheaper 
cigars to be had, but I judge that 
among the letter carriers, the telegraph 
messengers (both governmental serv- 
ices) the droschky drivers, the men 
who stand on the street corners waii- 
ing for any stray job (also a regularly 
organized service, with a distinctive 
uniform), the street cleaners and all 
the various handicraftsmen, a_ six 
pfennings cigar is regarded as a right 
bang up good article. 

The price of these Manila cigars is 
therefore fitted to the demand. It is 
possible that the Dresden droschky 
driver may find a little too much tobac- 
co in them for his taste—for many of 
the German cigars are most curious 
and inexplicable products, and this 
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without regard to price, although, with 
the rigid supervision prevailing here in 
regard to all articles of consumption, 
I am bound to believe that they are 
made out of wholesome herbs of some 
sort. In this case these products of 
our new domain in the eastern seas are 
likely to drift into the hands of the 
school teachers, the students, the art- 
ists and the musicians—the price being 
not less satisfactory to these than to 
the others. 


New York’s Revenue Receipts. 


The production of cigars, cigarettes 
and manufactures of tobacco (in- 
clusive of snuff) in the second and 
third districts New York City, as 
shown by the official statement of 
stamp receipts during October, was as 
follows: Cigars, 67,558,990 as against 
74,743,230 last year; paper cigarettes, 
142,145,167 as against 138,057,720 last 
year; little cigars, 14,087,750 as 
against 32,834,800 last year; manu- 
factured tobacco, 654,364 pounds as 
against 585,543 pounds last year. 

Total this year: Cigars, 580,495,- 
658; last year, 584,194,614; paper 
cigarettes, 1,150,784,679 against . I,- 
081,573,807 last year; little cigars, 
123,857,480 against 180,772,630 last 
year; manufactured tobacco, 5,993.- 
191 pounds against 4,870,486 pounds 
last year. 


One regular customer as a direct re- 
sult of the proper use of 1,000 
gummed stickers of your name, would 
be an excellent investment. You'd get 
many more, and as it costs absolutely 
nothing, why not try it? They’re free 
with Tue Cicar StorE MAGAZINE at 
$1 a year. 


Yo’ seldom admire a man yo’ see a 
great deal ob.—-People git wisdom by 


experience. A man nebbah wakes up 
his secon’ baby to see it laugh.—Ebery 
man beliebes he carries de heavy end 
ob de log.—Man’s economy is in tellin’ 
his wife how to save money. 








THE CIGAR STORE MAGAZINE 229 





os = a oP Ot OL OP DLE GLI LEN IL OP IP LP OL 2 2 LP 2. 

a ee ee Se es _*, 
i! r) 
“| f 


= 


(} 


- MI FAVORITA — 


—s 


— * <> * ~~ 
ee ee ee eee 


CLEAR HAVANA CIGARS. 














MANUFACTURED AT KEY WEST, FLORIDA. 


PARK & TILFORD, 


Broadway, corner 2Ist Street, NEW YORK. 


PRICE LIST ON APPLICATION. 
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IME TWENTE 
UaER ANC 


Automatic, 
Simple, 
Reliable. 

+ 











PATENTED. 


ELEGANT IN DESIGN 


AND FINISH. 
Up-to-date retailers have them. 
You can get one from your Job- 
ber. Insist upon getting the 
TWENTIETH CENTURY 
LIGHTER. 


-» WE GUARANTEE THEM. ... 


Se 


Write us for further information. 


The Abbott 
Electric & Mfg. Co., 


74 FRANKFORT ST., 
Cleveland, Ohio, U. S. A. 
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Retailers’ Review. 
J E. SAUER, of 1039 3d Ave., 

e Brooklyn, N. Y., expects to re- 

tire soon from active mercantile 
life, after 35 years behind the counter. 
Mr. Sauer is a pleasant old gentleman, 
and has accumulated a comfortable 
fortune, and we hope will now take 
life easy the balance of his days. 

Tim C. Corbett has opened a new 
cigar store on 2d St., Decatur, Ind. 

Trenton, N. J., has a brand new ci- 
gar store at 10 E. State St., which is 
owned and operated by De Flesco & 
Co. 

The recent fire in the store of F. 
Abraham & Son, 25 Court St., Boston, 
Mass., caused a loss of $37,000, which 
was covered by insurance. 

The cigar store of G. Schwager, 463 
5th Ave., Brooklyn, N. Y., is a model 
one in many ways. The fixtures are 
modern and very much up-to-date, and 
a fine assortment of high-class goods 
is carried in stock. A. Schwager is in 
charge of the store, and he is building 
up a nice trade in a clever manner. 

John Piller has fitted up a handsome 
cigar store at 1069 Elm St., Manches- 
ter, N. H., where he will carry a popu- 
lar line of cigars, tobaccos and smok- 
ers’ articles generally. 

Frank J. Merz recently purchased 
the cigar and tobacco store on S. San- 
dusky Ave., Bucyrus, O., of H. W. 
Leitz. ‘Mr. Merz has a host of friends, 
and with the well selected stock should 
do well. 

Ralph Isaacs is the new cigarman at 
1865 Lexington Ave., New York. He 
has made some changes and improve- 
ments, and also a number of additions 
to the stock. 

A. Fader. at 51 Montgomery St., 
Jersey City, N. J., has a Cuban in his 
window making cigars. A_bonafide 
check is attached to a sign which 
reads: “$50 will be forfeited if prov- 
en that our cigars are not Cuban hand- 
made.” There seems little chance for 
anyone to secure that fifty. 

Thos. Healy has recently fitted up 
and opened an attractive cigar store at 


218 W. Dominick St.. Rome, N. Y., 


with a stock of fine cigars, tobaccos, 
etc. 
One of the most inviting stores in 
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| CAUGHT YOUR EYE 


HAVEN’T WE? 


That’s precisely what we used the accom- 
panying illustration for, another object being 
-to give youa few hints about cigars. SWEET 
VIOLET is the cigar you ought totry. You 
could shut both eyes and imagine you were 
smoking an imported Havana that costs four 
timesas much. Talk about sentiment! There 
is a poem in every whiff. Music! There’s a 
symphony from dreamiand in every wreath 
of smoke that comes from a SWEET VIOLET 
Cigar. Perfume' There’s aromatic fra- 
grance in every nook and corner of the room 
it permeates, that any kind of a good wife 
will not object to. SWEET VIOLET means a 
’ good cigar. Made honestly, of good tobacco, 

wry meet ‘XS and .t sells fora nickle. If you don’t handle 
\ A it, you don't get the best. We give these 

i ULL Taig Cigars away sometimes (fer a purpose) and 
send sample boxes free to dealers who do not 
: know how good they are. Your business 
—Tak Benne — card ora letter tead with such request will 

Vy not valk into my parlor? bring them to you byreturn mail. Write for 


Sade de Sphider to de Fly. pamphlets, etc. Yours respectfully, 
You'lk find so many tings inside 


Phat you vill vant to buy. A ® 4! h | & c 
a ag mitem. Mox a . ustin, IC 0 Sy 0., 
he fly young man replie 

If you have ** Vatch +rs” in your schtore, WEW YORK. 
I tink I'll stay outside. J EDWARD COWLES, Mgr. Cigar Dept. 






































ESTABLISHED 1867, 


Unanimously Proclaimed Superior. 


sotet ds Nevty y stut 
JUSTLY = oe JUSTLY 
POPULAR aN NW POPULAR 
HAVANA g@ENw0MGeGemm> HAVANA 
CIGARS. ‘Gand — Ma CIGARS. 


E. euaiabieien & "SONS, NEw YORK. 


ENJOY A NATIONAL REPUTATION. 
E. REGENSBURG & SONS. 


118 and 120 HUDSON STREET, NEW YORK. 
— a = = —_ —_ => 3333S sy, 
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BE WISE 
INCREASE YOUR SALES 


BY SELLING 


$ as 
ao 
Cigars 


All sizes, from $55.00 
to $85.00 per 1,000. 


Send for samples and let us get in touch 
with you. 


T. J. DONIGAN, 


43 Centre Street, New York. " 
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For PRESS CLIPPINGS... 
ON ALL SUBJECTS 


Please address 


National Press 
Intelligence Co. 


32 PARK PLACE, 


P. O. Box 2747. New York, 





BARGAINS IN TYPEWRITERS. 


Business men can save much 
valuable time by using a Tyre- 
writer. You will not be without 
one after once using. We fur 
nish Remingtons, Smiths, Ham- 
monds anda | standardmachircs 
at from $25 to $40, with fu. 
guarantee. New machines at 
reduced prices. Will send ma- 
chine subject tutrial. Standar:! 
machines rented at $3 monthly. 
We also exchange and buy for cash, Desks, Cabinets 
and Supplies at reduced prices. send postal fur tllus- 
trated list of all standard machines. 


Consolidated Typewriter Exchange, 


241 Broadway, New York City. 
Iesephone. 538 Cortlandt. 


—* aN 
7 





3 





Brooklyn, N. Y., is that of Thos. F. 
Driscoll, 1390 Broadway, which is ar- 
tistically arranged and decorated 
throughout. One of the special fea- 
tures of the store is the reading room, 
which is handsomely furnished and 
has all conveniences for the smoker 
patrons. The costly fireplace and gas 
log gives the room a cozy aspect, and 
invite one to tarry for a smoke and a 
chat. 

G. W. Gillette and Wm. Seeley have 
opened a modern cigar store at 189 
Washington St., Binghamton, N. Y., 
where they will conduct a wholesale 
and retail business. It is said to be 
one of the handsomest fitted up stores 
in the city. 

Jacob Helfrich, the cigarman at 297 
Greenwich St., New York, suffered a 
loss of $2,000 in the recent explosion 
and fire of Tarrant & Co.’s drug 
house. Mr. Helfrich’s store was a 
complete wreck. 

Houlton, Me., has a new and up-to- 
date cigar store, which was recently 
opened by W. H. McLoon. 

C. & H. Peter have succeeded Frank 
C. Moening, at 726 8th Ave., New 
York, Mr. Moening having removed 
to Tarrytown, N. Y. 

IT. L. Wolf & Co., Houston, Tex., 
have made many modern improve- 
ments in their store on Main St., hav- 
ing. entirely refitted their store 
throughout, and also put in a new 
plate glass front. This enterprising 
firm is making a strong push for busi- 
ness, and is meeting with considerable 
success. 

D. Billon removes shortly from 3d 
and Greene Sts. to 983 8th Ave., New 
York. I. Starr, of 5th Ave. and 125th 
St., will occupy this place as a branch 
store. 

A palatial cigar store, which is 
owned and operated by the Lange 
Tobacco Co., was recently opened for 
business at 6th and Main Sts., Du- 
buque, Ia. The store is one of the 
handsomest in the country, and the 
smoking room in the rear is furnished 
in Oriental style, where all the latest 
papers and magazines will be kept on 
file for patrons. Tim Taylor will be 
in charge. 

Reichers & Son, of 1139 Broadway, 
Brooklyn, N. Y., report a constantly 
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E. M. SCHWARZ & CO., 


New York. 
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MAKERS OF 


AMERICA’S CREATEST CICARS. 
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E. A. KLINE & Co., 
244 East 75th Street, NEW YORK. 
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“The Casino Girl” 


WANTS TO KNOW YOU! 
SHE WILL 


Please your customers and increase 
your sales, because she is a well put 
together piece of goods of imported 
stock, and Guaranteed to maintain 
her reputation for high quality. 


very Man is in Love with Her. 


~* iy 


DISTRIBUTORS WANTED IN UNOCCUPIED TERRITORY 


For this High-Grade 5c. Cigar. 


We want YOU to send for samples and 
cial Terms. Don’t delay—write .0- 
day. 


MAKERS OF FINE CIGARS, 
*® 13th Street and Ist Avenue, 
1 Aa Te NEW YORK, 


hall We Introduce You Pattie. $ 
€ 


: 











Married 
Mans Permit. 


More fun than a cartload of cats. Get 
one and get your best girl or somebody 
else's best girl to sign it. Causes lots of trn 
and saves trouble, too. By mail, 5c.; one 
dozen permits, 20c. 


No free copies. Stamps accepted. 


§ Special price in larger lots with your ad. on. 


ANDY SMART’S 


PRINT SHOP, 


BOSTON, 
MASS. 








MAX JACOBY & CO., : 


increasing demand for their Yale Bou- 
quet 1oc. Havana cigars. 

Frank Hartman has purchased the 
cigar store at 3d and Arch Sts., Coop- 
ers Creek, N. J., where he will do a 
wholesale as well as a retail business. 

H. R. Dolinski, formerly of 184 
W. Broadway, New York, is now lo- 
cated at 14 Beekman St., where he is 
doing a good business with a choice 
line of imported goods. 

Thieves entered Wm. Hall’s cigar 
store at New Castle, Pa., recently, and 
secured about $30 in money and a 
quantity of cigars and tobacco. 

Geo. Lockitt’s Sons’ cigar depart- 
ment at 1274-76 Fulton St., Brooklyn, 
N. Y., is doing exceedingly well under 
the able management of M. D. Man- 
ton. Mrs. Grundy is being given spe- 
cial prominence, being “the talk of the 
town.” 

Chas. B. Jenkin’s cigar store at 1229 
“C” St., S. E., Washington, D. C., was 
recently broken into by burglars, who 
secured practically nothing for their 
trouble. 


Another burglary occurred at 
Kingston, N. Y., recently, where John 
Dulin’s cigar store, on the Strand, was 
entered and a small sum of money 
taken. 


E. Radskey has removed from 357 
Willis Ave., New York, to 1501 Myr- 
tle Ave., Brooklyn, N. Y. 

The Zell cigar store in the Steele 
Building, Xenia, O., has charged 
hands, but will remain in the family. 
Horace Zell sold out to his brother 
Frank, who expects to make many im- 
provements. 

S. J. Atwood is fitting up a hand- 
some cigar store at Corning, N. Y. 

Burlington, Vt., has another new 
and up-to-date cigar store at Church 
and Main Sts., which is owned by I. 
Cohen. 

Eddie Lee and Hayes Wilson have 
opened a cigar store and billiard room, 
next to the Courier Building, Dubois, 
Pa. 

Burglars forced an entrance to the 
cigar store of Chas. E. Elliott, at Del- 
mar, Pa., recently, broke open the safe 
and secured some $50 and a quantity 
of tobacco and cigars. 

Louis Glockhoff is the proprietor of 
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JUAN LA PAZ. WII. E. PARSONS, Jr. 


La Belle Rosa 


(36 Sizes.) 


FLOR DE JUAN LA PAZ BEACONSFIELD 


(36 Sizes.) (36 Sizes.) 


CLEAR HAVANA CIGARS 


ACKER, MERRALL & CONDIT, Distributors, 


= 


(PAL X PARSONS Makers 


Factory: No. 369, TAMPA, FLA. 
Offices: 92 West Broadway, . NEW YORK. 
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a new cigar store in the Evans bivck 
on 4th Ave., Rock Island, III. 


TO 
Tob Necessity. 
SUBSCRI BERS GREAT deal of ret to be 
ONLY ! made of Secretary Jerry Rusk, 


of the Agricultural Depart- 
7 " ment, for saying that tobacco was a 
A Lick and They’ Il Stick, necessity of life, though Mr. Blaine 


’ afterwards took the same ground. The 
But You'll Not Get Stuck. view of the distinguished Wisconsin 


agriculturist is now receiving scientific 
2000 support, for in a cablegram, published 
recently, the London Lancet declares 


that tobacco “used in moderation is 


second only in value to food itself in 
the case of men enduring long labors 
on short rations.” Those who contend 
that tobacco is injurious to the human 
system will protest against this, but 
really it makes little difference when 


mankind is practically united in its 
use. The tobacco habit may have 
SEND CASH S12 —_ some offensive features, but the per- 
st a naan sistency with which its consumption 
goes on is a sufficient answer to all the 


Advertise Your Store. arguments that can be made against 


it. The only reformation that is pos- 


Increase your Business. sible is in correcting excess, and im- 


pressing upon the user that he should 





i not allow his pet habit to offend other 
A. WISEMAN, people. It is time, though, to quit call- 
oonsn on j ing the custom a vice, as in the case 
IFINE CIGARS, on, 7 with habitual consumers of drugs or 

711 Easy Street. : liquor drinking. Tobacco does not fire 
H y St, up. | the brain nor debilitate the body, and, 

ustletown, N. Y. | as the Lancet suggests, it may be of 
at's Gaius! | real benefit in certain cases. The man 
sary. Neatly printed on dest gummed paper, who has never taken to the weed is 
in assorted colors, and mailed promptly (in possibly better off, but the indulgence 


about 10 days) in a specially made box that is by no means a serious evil. 
will keep | them in perfect shape. Don’t wait, . “As 


until you’re all out, order now. 
Saved Many Lives. 


YOU WANT MORE ? IGHT in the heart of the Tender- 
ALL RIGHT! Send us | loin, at 499 Sixth avenue, is a 


little cigar store, whose proprie- 

$2 00 FOR 5000 | tor, Herman Leblanc, is the holder of 

4 a free pass on all the railroads in Hun- 

OF THE BEST GUMMED LABELS MADE. gary, in recognition of his having pre- 

° Ti vented a night collision at a railway 

he Cigar Store anes | junction some miles from Budapest. 

° Building, Although of French descent, as his 

agazine Co., New York. | name indicates, he and his parents 
2c, STAMPS ACCEPTED. were born in Hungary. 

On the night in question he was re- 

turning from a trip to Vienna. On the 














EXACT GIZE, 4 1-8 X 1 1-2 INCHES. 
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» Pohalski & Co. 


MANUFACTURERS OF 














HAVANA... 
— CIGARS | 


At KEY WEST, FLA. 





NEW YORK OFFICE: 203 West Broadway. 
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SMOKERS’ CABINETS | 
AND PIPE RACKS. 


ALL STYLES—BEST GOODS—LOWEST PRICES. 


LATEST FAD 


FOR 
SMOKING ROOM 
or DEN. 
Every cigar dealer 


can sell them and 
make a liberal! profit. 


Please send to-day 
for handsomely il- 


lustrated catalogue 
of these great sellers 
—sent 


HOLIDAY 
TRADE. 


Exactly what you 
want -Please” 
write us, . 


BEELMAN CABINET CO,, 


Manufacturers of Specialties, 
40 COLUMBUS ST., cusver hn, 0. 





“ 











Your Show ‘wide 
NEEDS A SIGN? 


We make many styles of ENAMELED LETTERS 
and fully illustrate them in our, CA1 ALOGUE. 
PLAIN 
BLOCK LIKE 
THIS CUT. 


am. 4cents 
“« ocents 


including 
necessar 
cement for 
attaching to 
glass. 
Other Styles 
in Stock. 
Roman, 
New Roman, 
Round Block, 
Full ’ 
Ornamental, 
Shaded Blue 
or Red) 
Royal Blue, 
Script, etc., at 
Low Prices. 
SPECIAL PRICES on ADVERTISING CONTRACTS 
Also, ENAMELED STEEL SIGNS, HOUSE and 
ROOM NUMBERS. NAME PLATES, 
DOOR PLATEs, ETc. 
We will be pleased to correspond with yor 


A. V. TAYLOR & CO., 
Manufacturing Enamelers. Cincinnati, Ohio. 








LHE Cle AR STORE 


MAGAZINI: 
same train with him were the King of 
Servia and the Chief Inspector of 
Railroads. Nearly everyone else but 





| himself on the train was asleep. When 
| the train was nearing the junction Le- 
| blanc, looking out toward the other 


| collision seemed inevitable. 


| and gave it a hard, strong pull. 


track, saw a train on it going, as his 
own train was, at express speed. A 
Leblanc 
sprang to his feet, caught the bell rope, 
The 
engineer blew a long, shrill whistle and 
brought the train to a stop so suddenly 


| that all the passengers, including the 


| a wideawake condition. 


King of Servia, were shaken into 
The train 
stopped within. a few yards of the 
junction crossing. The Chief Inspec- 
tor of Railroads came through the 
train, demanding to know who it was 
that had violated the ;railroad law by 


'' pulling the rope that.brought the train 


to a stop. 

“Tt was I,” said Leblanc. 

“And what justification had you?” 
angrily demanded the railroad inspec- 
tor. 

“That,” said Leblanc, pointing to 
the junction crossing. As he spoke 
the other train dashed past at great 
speed. 

The railroad inspector apologized 
for his harsh words and demeanor, 


| and thanked Leblanc as the saviour of 


many lives. A short time afterward 
Leblanc received a complimentary let- 
ter from the government, tendering 
him a sum equivalent to $10,000 for 
his act. He declined the money, but 
accepted a pass. He and one other are 
the only persons who can ride free on 
Hungary’s railroads. 


“T don’t blame Miss Roxland for 
cutting you,” said Miss Pepprey. 
“Your interest in her was purely mer- 
cenary.” 

“Not at all,” replied Mr. Forchen- 
Hunt. “I love her lots more than she 
gives me credit for.” 

“You’re mistaken. She gives you 
full credit for the amount of your love 
for her lots.”—Philadelphia Press. 


THE CicAaR STORE MAGAZINE is 
only $1.00 a year, with 1,000 Stickers 
FREE. 
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HYOUR Fl RST ORDER IL ras, you ano yur 


) ORDERS WILL BE IN ORDER, WHICH WILL BE FOUND TO BE DUPLICATE 4 
) ORDERS IN EVERY SENSE. 


| 


STRICTLY 

A CLEAR 
HAVANA CIGAR 
OF SUPERIOR 
QUALITY and 
CUBAN MAKE. 


KUHLES. & STOCK, | 


MANUFACTURERS OF 


A CHOICE : 

DOMESTIC \ — | OF 
CIGAR BP an PLEASING 
WITH A : m BLEND, 
RECORD sqqaeaaenean Sy tHar is 
OF OVER Y: . 5 oe 4 SELDOM 
25 YEARS, SF) mY Vi; nen 


HIGH GRADE CIGARS, 
ST. PAUL, MINN. 


A FIRST-CLASS 
5 CENT CIGAR— 
A TRADE 
WINNER IN 
EVERY 
RESPECT. 


THE HIGH QUALITY AND UNVARYING STANDARD OF OUR GOODS IS A 
SURPRISE TO EVERYONE. WRITE US FOR SAMPLES AND PRICES. 
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TRADE WANTS 


Wants, For Sale, Exchange Addvts., 
Special Notices, etc., will be inserted under 
this head for one cent a word for 25 words 
or more, cash with order; stamps ac- 
cepted. Answers may be sent care of this 
office and will be forwarded when desired. 








L. ROTHSCHILD & CO., 
General Business Brokers, 
320 BROADWAY, 
Room 921, New York. 
Cicar Stores anp Srtanps in all parts of the city 
sold privately and in strictest confidence. If you 


wish to buy or sell a store, send postal and our rep- 
resentative will call. 





Cicar Stanp For Sale, in downtown prominent res- 
taurant. Price reasonable; long lease. 
Roruscuitp & Co., 320 Broadway. 





Four Conse, ~~ San in downtown office 
dings. 350 to $700. 
ew hstescene & Co., 320 Broadway. 


Crcar Store For Sale, best part of 3d avenue, Har- 
lem; : iness; 23 years established. Price, $2,- 
000; 





Roruscuitp & Co., 320 Broadway. 





Cicar Store For Sale, 7th avenue, Harlem; old es- 
= owner retiring; well paying store; price, 
2,000. 
Roruscnitp & Co., 320 Broadway. 





Cuorce Desx Room or Orrics to let in prominent 
: lephone and eve convenience. Price 
low. ddress “Opportunity,” this office. 





Acents Wanrtep in cities and towns outside of 
New York to take orders for Gummed Labels at soc. 
per 1,000. “Bic Mowery,” care this magazine. 





Greenwatp Pays Spot Casn ror Cicar Stores, and 
all other kinds of stores and merchandise. Call or 
dress, GreENWALD, 794 Second avenue, New York. 





Expertencep Man desires position as manager or 
foreman in a small cigar factory; also commands trade 
in < and state; reference. Address, “Foreman,” 
care Cigar Store Magazine. 





Want Cicar SaLesman, traveling outside of New 
York, to carry a profitable side line. Easy work and 
ly money for leisure moments. Address “Goon 
Tune,” care of this magazine. 





Attention Manufacturers. 


I want to meet or correspond with a lar 


I > manu- 
facturer of cigars who desires a new an 


unique 
brand name and an effective campaign for adver- 
tising same. Name can be used for cigars, tobacco 
and cigarettes, and will prove a winner. I can place 
the advertising and make money for you—my services 
and long experience will cost you nothing. Let us 
talk it over confidentially. Please address “Expert,” 
Box 7, The Cigar Sture Magazine. 





IT SATISFIES SMOKERS 


EL UN ITO, ‘clean. 


Comb‘nation Filler—Sumatra Wrarper. 


$30 per M. Everyone savs it’s worth more 
write for samples to-day. 


BENJ. DAVIDSON, Manstacturer of Fine Cigars, 


1029 Myrtle Avenue, BROOKLYN, N. Y. 


Please 








The Hoodoo Didn’t Work. 


T was during a talk which a well 
known local tobacco dealer was 
having with a couple of acquaint- 

ances on trade conditions that he re- 
lated the following story of his early 
experience with force-sweating of the 
leaf : 

“I had a place at the time all fitted 
up in nice shape for the purpose, with 
steam pipes and everything necessary 
for the work, and I was congratulating 
myself that 1 was going to have re- 
markable success. I ain’t saying any- 
thing, though, about just how success- 
ful I was. It was greater than I 
thought it would be on the day I am 
going to tell you about, however. 

“T went over to the place in the 
morning and hardly had time to give 
the tobacco a thorough examination 
when I received a call from a dealer 
whom I knew pretty well. We talked 
about one thing and another connected 
with the new scheme for sweating to- 
bacco and other things pertaining to 
the trade, until finally he went out. By 
the way, I want to tell you that this 
man had no fingers on one of his 
hands. 

“After he left I again began examin- 
ing the tobacco, only to be called to see 
another visitor, who wanted to find out 
how the sweat was going on. This 
caller had no nose. He didn’t stay a 
great while and I was just about seat- 
ing myself when the door opened and 
in walks another curious tobacco man 
who wanted to look the place over. I 
offered no objections and let him 
stump around by himself, as I was a 
little tired and wanted to rest. In fact, 
I didn’t care to escort the last caller 
when I saw that he had a wooden leg, 
not that I have any special dislike to 
wooden-legged men, but the combina- 
tion of a fingerless man, a man with- 
out any nose and one minus a leg was 
too much, and I began to think that if 
I didn’t get rid of him as soon as I 
could that the whole business would be 
hoodooed in short order as a result of 
their visits. But I came out of the 
business all right. Kind of queer 
thing, wasn’t it? 

“But let me tell you before I forget 
it. That very same day I had taken a 
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WiTH THE 


Benedict Little Cigar. 


lt puis trade from all directions, 1t gathers 
in cigarette trade and five cent trade and one 
cent trade, 

The Benedict isarich, Havana filled, 3% 
inch, slender ‘* shuit smoke” which costs the 
dealer $7.50 a thousand and sells at $1.00 a 
hundred, or 10 cents for 1o. 

The Benedict appeals to many classes of 
smokers and is vastly superior to any other one 
cent cigar 

Don’t you want to share the fruits of our 

magazine advertising? We have 
created a demand which you will 
certainly find it profitable to fill. 


Write to-day tor more intormaticn. 


BENLDIGT & COMPANY, 


~am.___ DAYTON, OHIO. 








== Oe” me ee 7) 








Please mention Taz Cicar Storz Macazing to advertisers. 





THE CIGAR STORE MAGAZINE 





Wa 
A Hustler 


We want a hustling representative 
for THE CIGAR STORE MAGAZINE in 
your city, and have a magnificent prop- 
osition for you that will increase your 
regular income largely. 

It is easy work and profitable em- 
ployment, and will take but little of 
your spare time. If you are in the 
trade it will prove an especially attrac- 
tive side line for you; while if you can- 
not take it up, please show this to some 
bright young man and have him write 
us at once for particulars and liberal 
terms. 


THE CIGAR STORE 
MAGAZINE... 


Times Building, 


Telephone : NEW YORK. 


3707 Cortlandt. 


5 <= 8 <= & ~e & ~e. 


JOS. ABRAHAMS, 


LEAF TOBACCO 


Wholesale and Retail. 
202-204 Pearl Street, and 113 Maiden Lane, 
NEW YORK. 
TELEPHONE 3361A JOHN. 


ED. FREIPIAN, 


MANUFACTURER OF 


FINE HAVANA 


-- CIGARS... 


1364 Third Avenue, NEW YORK. 











Good Enough to Sell for i0c. 


PALISADE SPECIAL CIGAR 


Is a s inch Londre of Havana Filler and Sumatra 
Wrapper. and is a good selier, a good profit producer 
and a gc 01 smoke. 


May I Tell You Other Good Points? Write for Samples and Frices, 
J. WARSHAUER, 
Factory No. 2134, 34 List, NY, 1444 Fifth Ave.. New York. 


ELIAS BUNZELMAN, 


Dealer and Commissioner in 


LEAF TOBACCO. 


No. 90 FIRST STREET, NEW YORK. 














man in to work for me, and of course 
he saw all these men I’ve been talk- 
ing about, and I’m cussed if he didn’t 
come to me right away and wanted to 
throw up his job, saying he didn’t 
think he’d like it. The appearance of 
my visitors was evidently too much for 
him.” 


An Old Salt’s Yarns. 


ICE-ADMIRAL KENNEDY’S 
new book contain’s some good 
sea stories, as will be admitted 

by a perusal of the following extracts : 

The captain of the brig was much 
disliked by his officers, and being ill 
with yellow fever and likely to die, the 
first lieutenant used to drill the ma- 
rines in the burial service on the deck 
over the captain’s cabin, by way of 
cheering him up, the corporal giving 
his orders in a loud voice thus: “The 
corpse is now a-coming up the ’atch- 
way—reverse harms!” The skipper 
ultimately recovered. 

The gallant old Frenchman lowered 
down a basket of good things into the 
boat, including some wine for the men 
—a very acceptable change to our 
daily fare of salt pork, biscuit and 
rum. I am afraid the blue-packets did 
not half appreciate the vin ordinaire, 
for I heard one of them remark: 
“What do you call this stuff, Bill?” 
“Why, they calls it port, I believe, but 
I’m d—d if I wouldn’t sooner have 
starboard !” 

Being desirous of acquiring the ru- 
diments of our profession we young- 
sters spent a good deal of time with 
the boatswain, a fine old salt, who used 
to entertain us with long yarns of his 
experiences. One day, by way of con- 
solation, he thus addressed one of the 
youngsters who had left home and was 
looking rather miserable: “Well, my 
boy, did your father cry when you left 
“ome?” “No,” said the ‘boy. ‘“’Ard- 
‘earted old scoundrel! Did your 
mother cry?” “Yes.” “Pore, soft- 
’earted old gal! Did your sisters 
cry?” “Yes.” “Pore, tender-’earted 
little fools.” 

The commander of a certain gun- 
boat used to say that, having no doctor 
on board, he mixed the medicines pro- 
vided in a chest into’ two bottles, and 
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FOR A GOOD, SOLID SMOKE 


Bi LUCKE ROLLS 


10 FOR 10 CENTS. 
SMALL, BUT OH! so GOOD. 


” STRICTLY LONG 
CLEAN FILLER. 


SOLD BY ALL UP-TO-DATE DEALERS. 


J. H. LUCKE & CO., Makers, | | 


LUCKE BLOCK, CINCINNATI, OHIO, U. S. A. 
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IMPORTANT 
NOTICE. 


We desire all retailers throughout 
the country to never lose sight of 
the fact that 


The Cigar Store 
Magazine.... 


- is issued solely in their interest, and D 


that we shall always be glad to 
publish letters, communications, etc, 
from Retailers, Consumers, Jobbers, 


Manvfacturers, or others, on mat- 


ters of interest or value to 


THE MAN BEHIND 
THE COUNTER. 


Let us hear from you with any ; 
suggestions, criticisms, complaints, 
ideas for signs, etc., good stories, 
humorous or otherwise, which are 
always acceptable. 


All are invited to discuss and talk 
matters over through our columns, 
and we ask you to make yourself 
thoroughly at home in 


THE CIGAR STORE 
MAGAZINE. 


Let us hear from you, 
5. 
The Cigar Store 
Magazine Co. 


» Times Building, NEW YORK. 





whenever any of his crew happened to 
be sick he drew an imaginary line 
across the man’s stomach, and, accord- 
ing as the pain was above or below 
that line he gave him a dose out of No. 
1 or No. 2. He claimed that no man 
ever came to him twice—which was 
very likely. 

Minister Conger—Well, General, 
now that it’s all over and we're safe, 
I’m rather glad it happened. Here- 
after I will be one of the most famous 
Americans. 

Gen. Chaffee—Yes, I wouldn’t be 
at all surprised if on getting back 
home you found the Edwin H. Conger 
five-cent cigar advertised quite exten- 
sively.—Chicago Times Herald. 


Young Lady—Give me one yard of 
— Why, haven’t I seen you before? 

Dry-goods Clerk—Oh, Maud! Can 
you have forgotten me? I saved your 
life at the seaside last summer. 

Young Lady (warmly)—Why, of 
course you did! You may give me two 
yards of this ribbon, please.—Boston 
Journal. 


Edith—Uncle George, is it a painful 
operation when a man has his leg 
pulled? And do they take anything? 

Uncle George—Gas is usually ad- 
ministered, I believe-——Boston Tran- 
script. 


A Chicago drummer shot a mer- 
chant who would not allow him to flirt 
with one of his women-clerks. There 
are certain rights that are inalienable 
to drummers, even though the consti- 
tution does not mention them.—Chi- 
cago Record. 


An American, speaking to a mem- 
ber of the League Against the Abuse 
of Tobacco, declared that a Chicago 
millionaire who died recently “used to 
smoke three thousand hams a day.” 
With a look of horror the reformer 
exclaimed: “Tt is no wonder the mon- 
ster died !”—French paper. 


Tue Cicar Store MAGAZINE will 
both make and save money for you; $1 
a year, with premium 
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_ THE CIGAR ‘HE CIGAR STORE MAGAZINE. 


val STATIONEDY LAYS AN IMPORTANT 
PART IN THE SUCCESS OF YOUR BUSINESS 


A FINELY ENGRAVED LETTER HEAD 
AT THE SIMPLE COST OF PRESS WORK 


NO EXPENSE FOR THE ENGRAVING 


PARTICULARS BECK ENGRAVING- CO. 
47 NTUTOlTE ST, PHILA... PA. 





25 Celebrated liana, A 


Re 
DEAWING Kt ROOM. ag A ‘BED. ‘xOom," 
poy -_ 0 S| aos ming, receipt of $1 


THE BECK "ENGRAVING COMPANY, 
147-149-151 North Tenth Street, 
Address, Art Bureau. PHILADELPHIA, PA. 


TTHOMAS H. HUGHES, sicns of EVERY DESCRIPTION, 
33 E EIGHTH STREET, — Broadway, Sete / NEW _YORK. 


DROP US A 
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PRICES OF HAVANA CIGARS. 


These prices are subject to change without notice, and may vary according to the weight of the 


HAVANA CIGARS. 


Adelina Patti. 


BEBO odie v0.0 06 5eeBGde. Sri 
Bouquet .........I-40.. 121 


+1-40.. 
1-40.. 
Invencibles ......1-40.. 
Panetelas ........1-10.. 
Perfectos 1-40.. 
Prima Donna.....1-40.. 


I’ Alouette. 


a Espls.. 
Caprichos 
Creme de Creme.. 
Fancy Tales 
Grand Perfectos.. 
Panetelas Impls.. 
Petit Bouquets.... 
Perfectos Eleg. . 
Puritanos Finos.. 
Regalia Am...... 
Regalia Fav 
Regalia Esp. Ex. 
4 fricana, 
Caprichos 
Columbiana 
Concha Esp 
Delei 


+1-20.. 


95 
116 

itas I-20.. 100 
Excentricos (foil) 1-20.. 134 
azmines 1-40.. 119 
erfectos . 200 
Pred de Bismarck.1-40.. 221 
Puritanos Finos..1-20.. 114 
Regalia Esp - 168 


American Jockey Club. 

Bouquets 1-40. $203 
Concha Fina Esp.1-20.. 122 
Exquisitos - 165 
Knickerbockers + 162 
Panetelas ........1-10.. I10 
Perfectos + 196 


20.. » $93 
amas 
{nvencibles Ex. 


Perfectos 
Reina Victoria. . 


“1-40. 
“tae. 


Aristocratica, 
Seek tereeicnn 1-20. = 
Cabinets (in foil) .1- “e- 253 
Esquisitos 
Invincibles + 235 
Minervas + 120 
Regalia Venus.. 91 
Rothschild ....... 1-40. + 225 


Bock & Co. 
Almuerzos ....... 1-20. 


Esquisitos Comp. .1-20. 
Tales of ouch. +.1-40. 


2 Union Club 


cigars, on which the high ¢uty is based. 


Cabanas¢ y Carvajal. 
Belmonts 
Brevas 
Conchas Esp.....1-20.. 
Diplomaticos - 1-40 
Londres fino Esp. I-10. 
Magnolias 
Panetelas 
Perfectos 
Petit Bouquct.. 
Petit Ducs 
Puritanos Fi 
Regalia 


La Carolina. 


Concha Fin. Esp.1-20..$113 
Elegantes I-10... 133 
Favoritas Ex I-20... 102 
Invincibles +1-40.. 248 
Perfectos 1-40.. 195 
Puritanos Finos..1-20.. 125 
Regalia | Perfectos.1-40.. 140 
Reina I-10.. 90 

+1-40.. IIE 


La Comercial. 
I-20. .$190 
1-40.. 160 
1-40.. 228 
I-20.. 104 
1-40.. 275 
I-20.. 137 
1-40.. 275 
I-10... 132 
-I-10.. 120 
+ tas 
197 
179 
94 


Bouquets Sub.... 
Comerciales Ex... 
Conchas Sublimes. 
Creme de Creme.. 
Diamantes 

Fancy Tales 
Graciosos 

Maria Cristina. . 
Perfectinos 
Perfectos Ex fina. 1- “40. 
Perfectos Sublimes1-4o. 
Regalia Chiquita. .1-20. 
Regalia Selectas. 11-40... ° 


La Corona. 


1-40 
Celestiales Astoriar-4o. 
Concha Fina Esp. 1-20. 
Conquerors 
Coronas 
Corona Perfectos. > ete 
Emperadores 
Fin de Siécle.. 
High Life 
Invencibles 
Perfectos Ex 
Regalia neue. 


+ 660 
- 420 
185 
+ 313 
175 
11-20... 102 
1-40.. : 290 
Flor Cubana. 
Bouquets Sub....1-40..$127 
Perfectos 1-40.. g 
Petit Bouquets...1-40.. 
Regalia Chica....1-20.. 
Regalia Esp 
Reina Victoria....1-10.. 


Flor de Cuba. 


++1-40. $310 
Bouquets ........ poe. 225 


- 369 A 


+ 190 
+ 174 


- 192 RB 


+ 155 
+ 130 
+ 190 

208 


138 p 


M4 Regalia Esp Ex.. 
5 Manuel Garcia. 
Apollos vg 


-Regali 


La Diligence. 
Coquetas 0. 
y Diligencias 

% Excelentes 
Excepcionales .... 
Magnificos 


8 Petit Dudes 


Perfectos 


1-4 
Concha Fina Esp.1-20.. 


Dainties 
Deliciosos 
Deliciosos Ex.. 
Especiales 
Incomparables 
ane 
Magnolias 
Perfectos 
Perlas 
Puritanos Finos.. 
Regalia Esp Ex. 
Espanola. 
Alvas ... 1-4 
Aromaticos 
Celestiales 





Lorios 
Palmitas (foil).. 
Panetelas 


Perfectos Flr Fina rs woe ; 


Triangulars 

Violetas -40. 
Aguila de Oro. 
Deliciosos 
Fiechas de Oro. 
Obsequios Extra. 
anetelas 
Princesas 


Puritanos Finas. 


Bismarcks 
Bouquets . 
Casinos 
Celestiales 


4 
Concha Fina Esp. r- 20.. 


Concha Selec 
Deliciosos 
Exquisitos 
Favoritas 
Invencibles 
Londres Fino 
Panetelas Finos.. 
Perfectos 


—— 
egal 
Rge. 





Aguilas de Guil.. 
Ivas 

Bouquets 
Bouquet Royal.... 
revas 

Concha Esp 
Concha Esp. Ex.. 
Concha Selec 


9° Lul 


+ 400 


- 155 M 


+ 147 

+++I-20.. 146 
seeeI-IO.. 210 
seeeeE-GO.. 175 
+1-40.. 270 


Flor de Benito Suarez. 


Panetelas ........1-10.. $93 
Regalia eeeeeel*20.. 150 


Ex. nic Ses 0 
-1-40.. 
-1-40.. 


.1-20.. 
-I-20.. 


Esp 0. 
ia he Sub. 1-20.. 
Rositas 

Sublimes Perf... .1 -40. ‘ 


Hesrry Clay. 


+1-40.. 


- $94 
+ 357 
+ 137 
+ 209 
- 180 


174 


Regalia Esp...... I-20, 
Regalia Patti 
Regalia _ Perf 
Reina Vic. Ex.. 
Reina Vic. Sup... : 
Reina Maria Vic.1-10. 
Sports vabeew ec sine 1-40. 
Varieties 

Victoria 


104 


° » 218 
*10.. 142 
High Life. 
Admirales ....... 1-40. .$225 
oe Esp 1-40.. 138 
Londres Ex...... I-10.. 127 
Perfectos +. 212 
Puritanos oe 126 
Regalia Superba.. + 138 
Tn Intimidad. 
Bouquets 
Conchas Esp 
Conquerors 
Delicias 
Deliciosos 


+ 327 
+2 105 
+ 158 
» 383 
+ 112 
+ 246 
- 170 
+ 206 

oe 

189 
. 186 

128 
+ 144 
I-10.. 171 


Favoritas 

arias 
Noblezas 
Perfectos 
Perfectos Ex..... 1-40. 
Perfectos Waldorf1-40. 
.Perlas 
Puritanos Finos.. 
Regalia Esp 
Reina Vic. Ex... 


La Imperial. 
Altezas Reales... .1-40.$1000 
Bouquet Sub + 200 
Brevas . 150 
Cabinet Imp + 250 
Concha Esp 109 
Heraldos del Rey. an: 340 
Invencibles + 275 
+ 290 
. 150 
, eas 
+ 105 


-40 
1-20. 


Panetelas 

Princesses . 
La Indiana. 
Aguilas 

Cavaliers 


3 Espirituales 


Diamantes 
Puritanos 
Perfectos 

India Cubana. 
Bouquets ° 
Operas .... 


8 Petit Ducs.......1-40. 


9 Deleites 


Por Larranaga. 
Bouquets 1-40. pt | 
Conchas Especl...1-20. 

1-20. 

I-10. 
1-40.. 
-1-40.. 


Panetelas 

Perfectos 

Petit Bouquets. . 

Pred de Dewey...1-40.. 

Regalia Esp.... 11-20... 149 

Lord Beaconsfield. 

Bachelors 1-20. .$120 

Bouquets 1-40.. 145 

Camelias 95 

Excelsior ........1-20.. 125 
La Rosa de Santiago. 

Brevas, a la Con’s 1-10. .$169 

Bouquet, Extra...1-40.. 205 

Camelias . 1-20.. 206 

Celestials - 344 

Conchas, . 122 

Concha 

Delicias 

Deliciosos 

Diplomaticos Esp. 

Hermosos 


Media Reg Esp.. 


Perfectos ...... 1-90.. 
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Racine Paper Goods Co., 
RACINE, WISCONSIN, U. S. A. 


SOLE PROPRIETORS AND MANUFACTURERS OF 





THE PARMENTER IMPROVED 


C= CIGA 


Convenient in every way and acknowledged by manufacturers 
and retailers everywhere to be the best and cheapest method of 
advertising cigars: SURE to be distributed. 


These Cigar Pockets #re made under and are broadly 
protected by Eight United States 


Patents, and other patents are now pending. 





They are also protected by letters patent in Canada, England, 
France, Belgium and Germany. 


Our Mr. O. L. Parmenter is the pioneer inventor in this line, 
and our patents broadly protect many constructions and variations 
in the line of 


Paper CIGAR POCKETS or Pouches. 


———We want YOU to send for samples and prices. 





Please mention Tuz Cicar Stone Macazine to advertisers. 
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Metropolitan Tobacco Company, 


OFFICE AND MAIN DEPOT: 


134-136 Grand Street, Corner Crosby, 
NEW YORK. 


BRANCHES : 


313 West 125th St., New York. 334 Gold St., Brooklyn 
319 E. Houston St., New York. 137 Duffield St., Brooklyn. 
9-11 Warburton Ave., Yonkers, N. Y. 197 Graham Ave., Brooklyn. 


PIFTIISSTFITFITIFSIFSSISIFIFIFIFSIISIFSTSTIIS FITSIFIFSITITFITFGIGIS — 





tel Cem a, 


Pure Rabana a 


The best selling pure Habana 
Segar of the Age. 


Waldorf-Astoria Segar Zo. 
Distributors, 
ew York City. 


me 0 AOL 
Union Cigars? | 
THINK IT OVER! 


It will pay you to write to.. 


Manufacturer of 


BLUE LABEL 


LOUIS D, BEHRRN, 


aval anc Domestic Cigars ; 


STRICTLY UNION MADE. 


189 William St., 
Telephone, 1110 Joha, NEW YORK. 


Coun ted 


24-26 MURRAY ST., 
.. NEW YORK. 


+} SOLE DISTRIBUTORS FOR 
———-—Trnwr~~ 


“Straiton § Storm Zo, 


Kerbs, Wertheim 
. i § Schifter | 
i 


Gonzalez, Mora § Co. |} 





FEFEFFFEFSOTTTTS 


ESTABLISHED 1857. 


‘‘Costliest Because Best.” 


CLEAR HAVANA 
M. Stachelberg & Co., 


383 and 385 West Broadway, 
NEW YORK. 
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